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Print13 %= Japan Federation of Printing Industries

Print13{f &

Print13MF—<: Innovate. Integrate. Communicate (. & . &F)

-BTREDIRIE:
BRrEE:: <a—3Iv9 7L 4 ASouth Halld
HE#E: 6614t
EIZER: 24,695A
BfERAR: 9HA8H—12H (5HME)
(Print2009 M E#5 (X H B £1 216804t . K157 #128,678 A TSouth&North® 27k—)L
=EA)

-BREOFIA (7TA)AS1MBFETOSAMICTOLL LD F—AFHES . Printl23E
HERNRREETTE LI —SME—DODEZEGBEMEG>TETLS,

-Print13&L T, #FHrILWLVERY R A &L TCPP (Converting & Package Printing Expo) &
BRI, COIENNEA U EFEIINFNDT Y EOHEBHEFEH-TUT %
FITTLNVS,

T!)7 &L TIXGreen Space, Photo Imaging, Wide Format, Marketing Pavilion,
News Print, Deliver, Sidelines, Education Main Street, Prepress/Software/Designé&
LW\of=T—<IThahnsd,
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Print13 %= Japan Federation of Printing Industries

-HERBETETOAIILRNKETEBZLHHDS

T—ZRBEREDIEFEOVIR(1), /2 (2) . ELETAILL(3) , a=HZ/
IWA(3) . HP(5), RAVA—R 4= (R, T 5—KIEIR) (6).
1Ja—(6).EFI(8). /M5 (9), FhIz#i<T IIL—TILBell & Howell, Miller
Martini, Pitney Bowes, Epson, KBA, Xeikon, Duplo, KernT. NI HA—1)>
TGDVARATLA—N—DEM>fz, TOAILDERTNITZITILODMOA T
VRDEELED=Z—ANEZ TULDHERE,

FR#A—H—CERBTREBTEXTo=DIT/NFEDOH
HEDLZEELLTIZKBA., manroland web., Goss, =% . R R ##4 . Presstek’s
ENHo1=H . Presstek DN EEMBRLIZZMNI/AARILERDH,

Print2009 TIEX/ N/ TILRILST KBA, Mg, )3—E | PresstekD &4 A3E DN

RlIgEERE R &F. =&, S/ N\ITDK1E. T—ADAHDHEEIEmanroland&7
VI EHMBZLDOHRIENAEBIN TV,

- KFOHERYDOH

KETHELGNST=DIFNATILANILG 3% vy Agfa, RDY—2 1)3—
E.BELGE, (IPEX2014ICHEBLEWLW S EDKFEIL, Agfa, v/ HP. )
O—., Ay X, aAZVI . N\ATIL, INFEE)
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2013FEMPrint13 Must See ‘emsGEEHDHE ) IZTT11 9 EFMNS498 TAEIT .
TN 12 M EFIEFTEEEINT-,

1. Sales & Order Entry
Hybrid Software Facelift: ZFFOETEEZITOVILI LT, it DW2PM
ISYTREDZEHEDATRE,

2. Prepress and Premedia

Enfocus ConnectALL: BEEDART—2DTE
MG ERESRL . FNRIIZEAL CRABZ RIS
PDFI77AIZ{ERRT SV I 7,

3. Color Management and Quality Control
MASTERWORK MK420MINI Full Automatic
Sheet Inspection Machine:

PERRKFOF LAY RYCREVELT -
HaRDA—N—, MKA20MINI[ZCCDAASI(Z — E_T
FUTANYRL-HBTEERET HEE, =
4% (X530 AFIL, FRIRUVITAAIGE
DRELRFFICTE S,
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4. Variable, Transactional and Multi-Channel

Ricoh Critical Communications Solutions Suite: A—J S IZBITARBNE
BHEFITIVATLT, HELEFKRFBEA—) T NORATORHEEREINTH
FEINF20%. FUBRBEDINSWA=) T INDROALTIURTERLYT LD
(L= AT L

5. Pressroom: Analog Presses
Mark Andy Performance Series flexo printing presses: §
M2 EDIEEENFILLEZTL R VR, '
FITINIL MERGEITEDNSD,

Ti\,re DERFWMMQI o

1 e “qq <N
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6. Pressroom: Digital Presses
Allen Datagraph Systems, Inc. - AXXIS HS Digital Label System
INEDTORIGNIVHIRIEEED VR —Z EBILI-D R T L, IR A=y EHE
KDLEDMF =T B—T, BYF—IEA AL —E2—THYHRRERET 5
tﬂ}i*”@{’ﬁﬁthﬂ'% {fi4&3.58 KL, i -
BEIZ356 H T,

6. Pressroom: Digital Presses

Fujifilm North America Corporation — Graphium
RETHAEINIZVATLT, JLFVEHIRI

A=—ybEAO D TYRIFAZ YA —IKIE

SNTUINATINIL, O—IL N\ F—DRE

DIERMAIRE, T RILEBIEFIRFRAFELT-

BA MRS EIZENS MEDERIA A EE,

7. Pressroom: Wide-Format

EFI - EFI VUTEK GS-TF System

2k B A > (Thermo Forming)T.
EFIS—Y04—<vbT) o a—& BB IEAVF T
TUURLI=2DEBRE L THEHR B A E LA
VAT L SNIZKYTORAILT) o A—IT&D
IN—V)FTFARLA R R B R AT REE 5D,
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8. Postpress and In-line Finishing

MGI Digital Graphic Technology - JETvarnish 3D Twin w/iFoil
TORINTZREIER, B EITHIRZITIZ T TEL SEDEEL ARGV AT L,

G455 B RILIEE, 9 TIZISEAHBINTLND,

9. Imprinting, Mailing, Shipping and Fulfillment

Printware LLC - iJetPress Digital Inkjet Printer with iJetColor Workflow
Memjetﬁiﬁ’éiﬁﬁﬁ Lz DA DTy T A—

T. HEO—rOHRIZITI, @& E/N—F,

J7I~ HREBEAHT2ARIL, ’\de)ﬂlﬁﬂ'lili

15—205 % E, I TI508DEREDHY.

(MemjetZ{FE>1=71) > 2—I%. BEIZ1000&5 <50

HAEIEh TLNVS)
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10. Management Systems
EFI - EFI Complete Integrated Workflow for Inkjet
VUTEKZT) > A—E&FieryRIPEHAL. JRMNTE. PaJBEE, 7—U70—4E%E

/—-

T2

11. The Future of Print: Technology Demonstration| ... —

AccuZIP Inc. - AccuTrace with LIVINGMAIL T
& TIXIMBC(Intelligent Mail Bar Code) .

EIEEN DL RT LA2013ENSBASNT

HY. BERENEEMEZ (TEofzFr &,

BEL-BFICChZHRARY ., ZORXAT—3 X%
FEFITIRELTLS,

-_— N N — —

_U)‘/ATAIEL ‘C'U)L‘FIAT_')‘/\luhL.\b T
A—IL. TEXRAYE— BEVEELGET
BRICZOERNNL, ZDMDBEIHRZBEZITI.
F1=-QRO—FZ{FITAHZLIZKY. BENEFNE
AX—hI7AVTHEARAHE, BEPZTHET S
FEREE TR T HEEAEE,




Japan Federation of Printing Industries

Print13&%

-Print2009£2013TA 7V MNRIB D H B ANVER . KETOMREENDELS,
(=<2 LIREDOFEDKIEHAS . M&A. EIEIZ &Y ENRIHE D& R R AVGRLY)

SN YT —UNFEMG LS, EEREASHERSNTLSA, ETRLT
BICABIET HEBREENIZLELEDTIE?

IMBIEEN R (HIFiAS—, R =R T4 MG E) TREDACTRETELGENLDZ
RELERBIDERNILZREIFZHOLE RN ISR ETRKEM =, R 2— LM
AR THNEERNRICEYEMETVTERAIETIRRINELRZITOoNT,

TVRDTIOFNALICHEE . RITEDT OILELEATE, BA L—F—Hy
F—  TOFNEMILRATLIGEE ETOETT DRILHNTER>TETHEY., /hAvk
HWEBOGNESTE,

TORIWTUVROT ORI EMI TORMEARENERS, TOAILTTELIENLL
TETWAD ., NFERFBLTIIAMTUNMIIRETEST A F—. T30 F—DFERIC
WADMN? HRISHILAZDESI BT HAF—=B#TERLEY., GEREBEDSTY
AVEHETSATVREHMATEFIIZEH I IBE TSR A -BHifizZHEL. EEAD
RBREICRBLTESZDALSICEENTERIENADEIZESTLADTIE?
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Print13 Seminar

PRINT 13
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Japan Federation of Printing Industries

SATURDAY, PRINT 13 SEMINAR SERIES
SEPTEMBER 7 Registration Required
12:00 noon-6:00 pm R99 EXECUTIVE OUTLOOK Conferemce - "Driving Profits throwgh Innovation, integration and Commemnication”
1:00 pm-4:00 pm L1 Computer Lab Picure Perdect: Digital Photography & Photoshop for Print - Taz Tally

PRINT 13 SEMINAR SERIES

Registration Required
8:30 am-11:30 am L2 Computer Lab Captivating Color Matching for Online & Offiine Media - Lioyd Carr
10:20 am-12:00 noon R1 Secets of Inspiring Images: R2 Follow the Money: From Flyers to R2 Recognizing the Real ROI of Address R4 Web-To-Print: Are We THERE Yet?
Composition for Photography, Design | Functional Printing Comection for Your Mail Campaign - John Parsons
TUESDAY, mm & Marketing - Taz Tally - Frank Romano = John Leiningar
SEPTEMBER 10 R - - = — ™
1215 pm-1:45 pm F1 Lunch Session—PDEVT for High Impact VOP — Stronger Customer Relationships & Higher Respanse Rates - Howard Vogl, Dov Isaacs and Mark Leweiki
8:30 am-10:00 am R33 ln'PIa_m Extreme Ma_kmw': !134 Eremiw Cloud as the ) 2:00 pm-3:30 pm R5 Responsive Design Revealed R6 Digital Publications: Friend or Foe? | R7 Print Reinvented: Steps to New Prod- | R8 The Futwe of Print
me_ Reactive to Responsive HL!B for Workilow Automation Hexible Content Croation for Multi - David L. Johnston uct Developement - Ken Macro - Frank Romano
- Phil Larson - Clint Funk Channel Publishing
- Cathy Birkholz
8:20 am-11:30 am L6 Computer Lab: Digital Print Design: 20 Top Tips 'n Tidks - Joseph | 2:00 pm-5:00 pm L3 Computer Lab: Photoshop Wizardry for Prepress & Printing - Taz Tally
10:30 am-1Z:00 noon | R38 Batter Salling Stratagies: R39 Pionesring Profit Oppartu- 4:00 pm-5:30 pm R9 How to Sell Your Clients on R10 Economic frends toWatch Bofore | R11 Dynamic Direct Mail: Personalizing R12 Digital Directions: Color Prosses
Saqts to Cll.rerl:urﬁing Dbstacles nities with REID & NFC Multimedia Campaigns - and How to Making Your Next Business Dedsion for Super-Sized ROI - John Leininger - Frank Romano
- Deliver the Goods - John Parsons - Dr. Ron Davis
& Objections - Dave Fellman - Dr. Mark Bohan
12:15 pm-1:45 pm F2 Lunch Session—Making Print Come Alive - Hal Hinderliter
2:00 pm-3:30 pm g*‘_ikigtlrlvwsllﬂr?@M for Small, :ﬂTSaEszrgemmt Sawny: MONDAY, PRINT 13 SEMINAR
Ui In-Plant Printers ow To Hira A Winner SEPTEMEER 9 Re gistration Re mmred
- Howie Fenton - Dave Fellman
B:30 am-10:00 am R13 In-Plant Power Play: Game | R14 VDP: Dasign Essentials R1S PSP to MSP:A "How-1o0™ | R16 Ink Jot Wide Format PEAK | R7 Direct Mail inte 1
. P N _ - Changing Strategies for Adding | (part 1) Transition Guide Print PROFITS per Square Foot! Practicos, UISPS Trends &
2:00 pm-5:00 pm LT Computer Lab: InDesign — Beyond the Novice ser - Lorraine Di Value -Tim Kelly - Howard Vgl and “Tocic Foakoa P i Topics
4:00 pm-5:30 pm R48 VDP in In-Plant Action R49 High-Speed Wide Format Lorraine Donegan - Janice Reese
- Tim Hendrix ";"diﬂa C::pgoﬁunm?s 8:30 am-11:30 am L4 Computar Lab Tablet & Smarphone Apps: Interactive Content Creation with Adobe InDesign & Quark)®ress - John Parsons
- L. Iviark sohan
10:20 am-12:00 noon | R18 In Plamt Panel Sures R19 [oan Made ETmci» a R20 The Secn 15 of Prospect R21 Designer Power; Your Role R22 Postal Update: Policy &
Stories from the Fleld How to Start YOUR Company ing: A Win Process n a Color-Managed Workflow Reform Legislation
- Elisha Kasinskas Program - Josh Ramsbottom - Bill Farquharson - Dave Darzutti - Ken Gamer
WEDNESDAY, PRINT |25 pm-1:45 pm F2 Lunch Session— The Secrets of Leading Digital Companies - Howie Fenton & Andy Paparozzi
SEPTEMEBER M R - — — - - -
2:00 pm-3:30 pm R23 Powerhouse In-Flants: R24 Pushing the Envelope: R25 Workflow Design: Print R26 Predictive Analysis: Helping | R27 Color Management for
8:20 am-10:00 am R53 G7 Qualified? "Sall” the R54 The Art and Sdance of Winning "Rev-up” Revenus Direct Mail Publications for Mobile Delivery ‘f-: R Customers Target THER Offfset & Digital
Benefits to Boost Your Bottom Groat SEQ Strategies - Gordon Rivera - Danial Dejan - Dlanne Kennady Chents Dave Dezzutti
Line - Steve Ballinger - Joe Marin - John Leininger
- - 2:00 pm-5:00 pm LS Computer Lab VDP: Design Essentials (part 2)
8:30 am-1130am | L8 Computer Lab: Ebook Produdion Mads Easy: Adobe InDesign C56 - Lorraine Donegan and Howard Vogl (See R14 for beginning dass. Sessions do not need to be combined)
= 255 Band Plnnt %ugdmg . :5;;'_19 Future of PDF's for 4:00 pm-5:20 pm R28 Budget Burr: Lessons R29 Smaner Marketing for R30 Printed Elecironics/ R Searching for Sales: 25 R22 Lean Sucoess — Com-
ust(_:nmer oyalty an Rewvenie wa | Fadkaging Leamed from K-12 School Print | Marketers Functional Imaging: Advenced | Places 1o Find HOT Leads man Sense Ways to Achieve
Multi-Channel Markellng -David Iwang and Steven Contars - Jason Gillam Kata O'Nedll Waorkflow & Printing Technigues Bill Farquharson Your Lean Vision (and Avoid
Kurt Konow Carter - Colleen Twomey Failre) - Kevin Cooper
12:15 pm-1:45 pm F3 Lunch Session—
2:00 pm-3:30 pm R63 A-8-C's for Starting YOUR RE4 Printer Swrategies for R&5 Prapress vs Press Room: The R66 Miche-Fomused Sales & R67 Superstar Staff Building
Continuous improvement Pragram | Global Consumer Packaging " Budk” Stops Here Marketing for a "New” Print Industry
- James Workman Clients - Stewe Smiley - David Hunter - Steve Ballinger - Jim Kyger 12
2:00 pm-5:00 pm L9 Computer Lab: WordPress Website Wizardry: The Basics & Beyond - Joseph Marin




Japan Federation of Printing Industries

Executive Outlook 2013
Print13{ERTB ICITHO N &G F—, 130 LLEAS,
UTDtEyavniThnitz,
1. The Economy and Print
RKEO/OZFHR, 2014F IR K[BAZFZHMM15—17FXETE,
2. The Importance of “Brand” to you Printing Company
FIRISHICESTDISVREEDEE N,
3. M&A: What Works and What Doesn't
ME&ADREE . G HITO D EfRICHITHIERLE,
4. Engaging Print
BEEZ 5| ST (T ST INME fE FN R S #T LU BT 0 8 5t
5. Rounding the Wheel....Getting Your Technology Right
BHMEHG - Y—EREEHFET=ODTSVRIT+—L4
6. Rethinking Technology
FLLERMTZE ESHRYIAT A
7. Functional Printing - What is it and Why Should | Care?
BEREHENRIELTDT) T vk -TL YA ZH X E3d Printing D #8497,
8. Constructing a Census of Production Color
NT—IR—I AV
9. Beating the Odds: Finding New Opportunities in the Printing Industry
r— R RAA3T 14— Sundance Marketing Solutions

13
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Japan Federation of Printing Industries

Future of Print
Frank Romano

RITREHZ

— ABEYDHRIYEEEX1987TFE NS
19994 £ TIZ500K LE B Z TLV= A8,
20114E12 (4267 47K L ERY . 20204 (< (4 Mi”lll"l
190.53R)LISELRAL EH BN TN,

- ENfRI 0D K far 86 (2011 202111%&1%& ATAT
li4%0)74d-7< INVT— SR )VIEEE3%
¥ I—T4T132%1HE,

-HEFZEORNERTIL73% N EEHRIT, To4)L
MN14% . FBH—E X(£13%EH5->TLVA,

SHERAYMEESLEAST, HIRIE@EOBUIFEL,
HEAYMER

F1 il &2
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Rl Future of Print

HREEDATAT7RRAZR TLEE TR
LTLEH, FEDARREHY,
RECEEZZ T TOLDITHFHET, MBUR. LE
WUNOPN =Nz 3: 0y 9T

“FIRIE3.9KAR— MR YR OENSJLIZEST
EHNTULVS, ZCOIBNDA7%HFE.
M HAOTHMN15% TENIZEL,

-7 Ao R—=U(E2009FE M 52014 FE DB IZEFE
4 3% T, 20144F(121£8.08kR—2 . TTAIL
R—TF9%1ET0.33JkR—,

Japan Federation of Printing Industries

g% /—IPC /
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Ad Agency + Graphic Design
Employment Now Exceeds
That of Commercial Print

201 FEIZIXLE - THAUNFORES B ENRIE
EXDWEEXEEHEHLT-,

g 2 % &g &8

~=—=US Commercial Printing Employment

==US Ad Agency + Graphic Design
excludi

BFATAT7ORBERHOTVEDOE, 7=a7)l
LR EEET. DMAN— BB % S (<0, A P

(RDFWNERIEXEFATAT DEEZRLZITTLND
_EEFRLRIIZDEELNEMT
HAH_LEETRY)

F—aFI)LLR—k
Uv—FIL
E-33

k=t

FE At

INVD  TFTY
RAT—RAVK
DM
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Rl Digital Printing DENA]

2015F ZAICIE, RIFTARTOHIRIEHA TR
JLENRIZE A,

-ENRIAy~ME/hBEYMEDEA . 2020F(21F 23T
D53%H 200048 LL T &7 B,

-9SE7: HERIEAZ. /vy —21FT0LFY
A7 R\usr—JiRILxY. RIEEMIETOZ)L
ILXY: —ED/\vTr—INRTo4)L

Ak M 20004F 20104F 20204
1 8 15 19
/N 2-500 17 18 18
501-2,000 14 15 16
i 2,001-5,000 13 14 15
5,001-10,000 10 8 7
10,001-50,000 11 6
% 50,001-250,000 11 9 8
250,001-750,000 7 6 5
750,001- 9 7 6
7R HAR ' N\y—

7. WRIEY 2. Fo Y
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S _ TORIT LR (ERER) DS
T ORIIWTLU R (EER) DFIRAREFTIE

I*?.‘/'U‘7°/EI‘/~ DMbﬁq:lL\'G\ %h':%% 250

hE<, R TODERIZEER. %

. . . 100 ./0—0-——0—_-’_'—.—__.
A TYRRMDRL VR e S

~ » ()
-“/f/ 7 )/ L/INA 0 2(5 2012 2013 20.14 20.15 2&6 ?17
-/ { IJ 77‘) L F“‘J |\-|j- /rx“ -5 HHay 164 185 205 216 236 255 259
N —0=—DM 121 151 173 198 212 234 231
- '7 - I‘ 771__7“/ I\ — 78 96 91 99 106 112 117

_821&§ —a— 7] 3 2 4 5 5 5 6
4.‘/7@%1%‘?1]'5 —0—Z Dt 29 28 42 53 66 71 71
- MRS

-Frank Romano® 33 ¥ 18
2050FIZIEA o0 VR A T EVRE
HBZ25,
“TORITHNF—IXSEREEITE,
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ENRIBSEH FIEE D HEFE B KL

Commercial Printing Industry Sales History

Sales from all sources (not just print). NAFPL estimates. Shaded areas indicate economy In recession.

$120.0
2000: $101.0 2007: $87.2

\ Bifii: 10{BF
L —

80 0 80
: so13/bas 4
2 we00
& >0 for three years and are =P
$40.0 40 ] down o1% sincs thaels pre- — ﬁ{ﬁ :F %Fq
20 Great Recession peak
2 (2007) and 24% since
$20.0 r their all-time peak (2000).
10
$0.0 Q

I983 1068 1047 1886 1990 198D |095 9T 1909 ROOI 2003 2008 2OOT 2006 2001 2010
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FIRIBSEE X DHEFR B KL

Commercial Printing Establishments: 1982-2012
E‘iﬁ;?:(l)ed areas indicate economy was I recession.

43,000

40,000

38,000

30,000

18@2=28 228 Establishments Lost Since:Total
45,000 25000 2007 4,848 15.8% 2012=25 850
2000 9,166 26 2%
20000  —— 20000 e |
15,000 15,600

‘B2 B84 BE B8 @ 92 's4 96 BB YO 02 04 V& Q@ @ 12

5,000
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KEHRZtTop I0OER — FAFIVILEEEL

JE 22 =1t SM g3z =t M
1 R.R.Donnelley 11,611 1 Quebecor 6,300 fElE 2010&F(ZQuadHhE
'\ IR

2 Quad Graphics 4,325 2 R.R.Donnelley 5,298

3 Valassis 2,236 3 Moore 2,200 20034 [ZDonnelleyh & 4R

4 TC Transcontinental 2,054 4 Mail-Well 1,900 CenveolZ& ¥ ZLEHE

5 Cenveo 1,909 5 Vertis 1,851 fEIEE 20124F(ZQuad B4R

6 Deluxe 1,417 6 Quad Graphics 1,800

7 Consolidated 1,045 7 Wallace 1,546 20034EIZDonnelleyH B X
Graphics

8 Vista Print 1,020 8 Banta 1,458 2006%FIZDonnelleyh & 4R

9 Multi-Color Corp 675 9 Standard Register 1,196

10 Standard Register 648 10 TC Transcontinental 1,123

-2002FE D108t DHE5 M EPNRINTLNVS

20125 [2H BRI EAL105LICA-T=H T, 2002F 2206 LLRIZ A>TV =D&
Valassis®124iz. Transcontinental M 152 D 2%L D .,

AGRLE10I D EZ R BHE2012FLIREBEDEMNSISIZEAH>TLNVS, 2
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3D Printing

Julie Shaffer, VP Digital Technology, PIA
- KET+3D Printerld B4 E Y S
-3 B F EDONAMII(National Additive Manufacturing Innovation Institutes)
DA INAFT M T RAIUIZERILEND,
-3D Printing& L\ A FRIEAREY] 2 AEITAdditive
Manufacturing® 4\ ‘I&Rapid Prototyping EFE[EN TULV =, | mmoi gli
-ZOEMBARIZ20FE L ELFINLHY ., TARAT DY e Ll
[CIFBRICLART D EHL A TULV , I ]
-EE &M T 3D Printerld. IREAKIC
BOASFYBEIAFORREIZHLIDIC
L. XFADEDIXEEIZZE D KT ERFE A
ZCLTEZRGHERICA-STLS, ;
» 3D Printer|ZIEEED MM HY .
ENICE>TEGSI-R/MZTRMYKRAS
ZEMD, TAMATUNCHRRE S
EHCELA[REL T TLVD,
1) B—1Z17T%L{ CADY Tk, 3D
RAE¥YF— A4 —rybTL—R
BEDRENSHIZTESTETLD, | e

eh-lniy_lu .2!05{“ 05%10!_“! A morethan 10 years @m

i,




3D Printing Japan Federation of Printing Industries

3D PrinterQ#A >S4 —rvbhTL—X
3RILT—HMDERSE ( hitp://3dit.com/)
B3R ITTT —HF 9> O—K45 1+ (https://www.thingiverse.com/)
R IEFERIZ Y 1+ (http://shapeway.com/) .

BRFTETIERY—EXDHER
- K F 718 (Staples. OfficeDepo) &1t (UPS)
HBENE DY —ERZT—EDIELH TEAE, 8 B
http://www.forbes. com/sﬂes/rakeshsharma/2013/10/04/3tap|es omce aepot-
and-3d-printing/
(BATHLRIIRIF I DY —E X2, V< EHA Y ORI3DT
Fov—H—EXEHERMIZEN)

"HAY—ERXZRDODADICHELZELD
—LWERTANE: HIE282 (1 AIZCADDEE A NLE)
— A IO R—O %18, TDIENEEEZESITHD 00 0
—3D Printer($1000-6000) #4#%}(ABS73:& TS500F2E M)
—CADY IR (Z1)—2x7 Hi $2000) arE1—42—($3000)
—3DRFvF—(FKIES$1500LL L)
—CADZE & (£ $35000LL L)
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»Medical

- Fﬁ%ﬁﬁ% » Architectural
= = A4 »Defense
)(T'fjj)[/ EEﬁm ] 7 I\ > Automotive
_Egﬁ _K*SI' »Engineering
—&FE —JaOFE—> 3> >ArtiJewelry
oS — R »Clothing
— g @JE g A iy ) M2y » Promotionals

»Your vision here...

EDRADREE
—HhtE 53—
—FAoS5A4ov—ryrTL—X
—IN—YF A XE DR M

=H'=|:""'mﬁ%l] B &l s L'I:
TTAEV/ IR AR =2

NoDFEHEWNT, BEET SHRIZEDAREMENEFTFN TS,
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Japan Federation of Printing Industries

Predictive Analysis (%84 #7)

Dr. John Leininger,

Dept of Graphic Communication ,Clemson University

Predictive Analysis&ISBEE DB EEMEZT —2Mo 03 5F &,

EUNEE:

B AMDBLGELMBLNGEL

BRIEOVIFEBAITNIELTICEZD LD TEARL

REFYZO-PYATELEDTHAL

"BEED . ZTDEIEELDERHTIAIZE
DIOOLTIRETELZTNIE, EHLDLZED
BREIH-TLK

KUVEE:

JEFBICEEGEMEONSHITTIEAELY

Y= IVEERTADICIEHFEYRFFE I
YA YA A

-Google Analytics (X #{ETHFE X 5 (K& L
BRERFBECICIEIERESELAMMNSH)

BEETH)V—X(FER) LZ#H S

Looking at the big picture

Working with data analytics is no different than working with bindery
equipment—when your customer needs it and you do not have the
equipment, you job it out. When you do enough, you then bring it in-house.
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Recommended starting resources

—ZDIENEFERLI—DHLTLNVSBEE
(white paper)iiE+£5E L1 %

Books
* Web Analytics Action Hero, by Brent Dykes. ©2012, Peachpit,

Berkley, CA.

* Google Analytics, by Jerri L. Ledford, Joe Teixeira, Mary E.

Tyler. ©2010, Wiley, Indianapolis, IN.

* Web Analytics For Dummies, by Pedro Sostre & Jennifer

-Big Data& ¥ Bl 547
—a—3— I3 LAXADEE
http://bit.ly/target-prediction
—IRA R TOERIERE

LeClaire. © 2007, Wiley, Indianapolis, IN.

Google Analytics Links

* General Information page and getting started:
http://iwww.google.com/analytics/

hitp:#: fe.com/analylics/binfanswer py?hi=end

100801 5&lopic=1726909&clx=lopic

« On-line training course recordings (18 for total of 2 hr.)

http://www.google.com/analyticsfig.himl

+ Features you can focus on with Google Analytics

http://bit.ly/Boston PH
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http://www.google.com/analytics/features/index.html
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A Few Other Resources

Dirty Data Challenge:
http:/l'www.datamentors.com/Products-and-Services/Knock-Out-Dirty-Data. him|
White Papers:

Cloud Computing: Latest Buzzword or the Future?
hitp:/iresources infoworld com/ced/show/200001207/8 SOURCE=0016

3300180741IFWMCCSRAHXWY)

Maximizing Marketing Analytics Know Your Customer and Increase Productivity (Data Mentors)

http:/ibil ly/Marketing_Whitepaper

Unlocking Your Data II: The Key to Launching Successful Personalized Marketing Campaigns
(Blue Group Marketing)

http:/fwww teamdispatch.comfimagesi/Unlocking

0 YourDalta. pdf
Geocoding: Acquiring Location Intelligence to Make Better Business Decisions (Melissa Data)
http-/hwww melissadata comfwhilepaperigaocoder-whilepaper. asp
The Busmess Case for Integrated Demand Generation (Elogua)
http:/fwww . elogua.com/re Ulrrn%vhlplpl
ThPB e-q("'mnrr ntegrated Demand_Generation.html

BUIldmg SUCCESSfUl Master Data Management Teams (Ventana Research)

hitp: /. m/Readers/Subscriber.aspx?Redirect=hity m/Doewnloads/Download ashx?IssuelD=2314

Big Data Analytlcs by Philip Russom, published by TDWI
hitp (it ly/BIG DATA WP
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