PIAE R M5 B -
2014-2015 K [E E1fHIE

Lt
Tt

CDfifls& == - JBFA L {#
2014/04/23

(FEER)

MR &

typology@nifty.com



KEEIZK DI FZF D575
D5




2% Xk

Looking Forward: What Next for the Economic and Print
Markets in 2008-2009. PIA
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Moving Past the Great Recession:
Print’s Recovery Path for 2011-2012 and Beyond

Value Migration in Print
From Product to Services to Solutions to Outsourced Management

A
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Success
»
Figure 23




PIAIZENRIZE DI Marketing Service Provider 1B IZffeZ Y] o 7=

Integraing : VAR AT 47 Xt I
(PODi Dave Erlandsonl=Z&3)

THE MAGAZINE

PRINTING
INDUSTRIES
< OFAMERICA

TECHNOLOGY SOLUTIONS RESOURCES

march 2013 | vol S issue 2 515

AREYOU
INTEGRATING

PR I NT, Frinting Industries of Ame d lts Affiliates—

FELUA—

Print Integration Center

FoERT TR D= H

TestDriveTool

—r Ty BRI R

PRIME

V=T - 20N VTR D
KEEXEITHI=-9EY-)

1| .""."| I“'!' 'H'r“"ﬁ 3 ‘T'EH ’j -'1 Y

Printing Industries of America has launched the Integrated Print
Center, or IPC, a site dedicated to providing the integrated printer with
the mst essential data from the printing and graphic communications
world.

Led by Julie Shaffer, Vice President, Digital Strategies, the IPC

(www printing.org/ipc) is an interactive site created to provide
everything from print and digital solutions to multichanne! marketing
and business strategies. The Integrated Print Center has the following
resources.

The Learning Center provides the essential information to stay ahead
of current technologies such as augmented reality, social media, and
digital color correction and how to make them work toward your
bottom line, It includes white papers, technology reports, industry eco-
nomic statistics, and how-to videos. The videos are presented by Joe

10

Marin, Senior Instructor and Manager, Training Programs, at Printing
Industries of America, and offer easy-to-follow how-to tutorials.

The Test Drive Tools section features information on more advanced
marketing tools and allows users to find an expanding variety of
print-focused, Cloud-based services for Print e-commerce, social media
commerce, integrated marketing solutions, mobile app builders, and
mobile website builders. This tool also provides complete product
summaries and features and product comparisan charts.

PRIME s a new, unique tool that helps members start their own mar-
keting campaigns. It will feature a brand new resource for printers to
learn how to generate and launch multimedia messages like custom-
ized email, PURLS, SMS, social media, and QR campaigns, Users may
also view reports and analytics on the campaign or just experience and
Iearn about cross-media marketing.
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DR. Ronnie Davis The MAG Jan. 2014
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Print’s Economic Footprint—2014 and 2015 ($ Billions)

| (ommefci;I Print and Related

2014 | %Change

2015

% Change

$84.0 20% | 5845 | 0.5%
Support Activities
Print-Related Media §770 | =20% | $754 | -2.0%
Total Commercial Print, Related | $161.0 00% |[51599 | 0.0%
Support, and Print-Related Media
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Profit as a % of Sales: 2004-2015
(2014-15 Projected)
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Printer’s Diversification into Ancillary Service Jan, 2008. PIA

Looking Forward: What ‘s Next for the Economy and Print Market in 2008-2009
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Profiling Printers’ Business and Marketing Models
PIA Flash Report: Aug. 2010
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Profiling Printers’ Business and Marketing Models
PIA Flash Report: Aug. 2010
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THE NEW PRINT BUYERS: #FLULMNEIRIFEE
Margie Dana, John Zarwan. The MAG. Feb, 2014 PIA
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US Commercial Printers 2013 Business Conditions for
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Survey conducted December 2013, n=248
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+ TRIPLE BOTTOM LINE BENEFITS FROM ICT

Networked Society City Index (zUkyv-vvn'y)
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 ERTRDICTRRAE Y- E Y 2AETOM7 Vil FaAF4 0 FI

Rank Chty Score
TS Newvork e
2 STOCKHOLM 51.9
3 LONDON 48.7
4 SINGAPORE 48.1
] PARIS 44.1
7 TOKYO 40.3
8 LOS ANGELES 38.2
) SYDNEY 3.7
10 BEIJING 27.2
11 SHANGHAI 281
12 MOSCOW 24.4
14 ISTANBUL 171
15 MEXICO CITY 16.1
16 DELHI 16.4

18 BUENOS AIRES 14.2
19 MUMBAI 13.1
20 JOHANNESBURG 127

22 MANILA 8.7
23 DHAKA 6.7
24 LAGOS 6.6
25 KARACHI 6.0
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