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The turnover of the
European graphic industry.
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Rising prices and capacity reduction in graphic paper.
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Decrease in printed newspapers.
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Turnover by process.
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Advertising - total UK adspend to break £26 bn in 2020
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PROFIT MARGINS APRIL 2019
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@ Stabilising

40% @ Surviving

@ Contracting

® Winding down
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Printing - sector performance (turnover)
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KEY CONCERNS: 2019

Top 3 business concerns - % of respondents selecting

0 20 40 60 80
| | |

Late payment by customers
Survival of major customers
Competitor pricing

Paper or board prices
Energy costs

Access to skilled labour
Poor output prices

Profit levels insufficient

Over-regulation [ red tape

Brexit
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=N 2001 2015 T
BERAE 37,5744t 22,140%t 58%
HFREH 418,622 A\ 284,012\ 68%

Hi &8 TROFIEEM 5Jk4F6E1EM 68%

H[E 2001 2015 pofd
EX 35 13,5004t 8,600%1 64%
HEREH 200,000 A 122,000 A 61%

Hifr&8 16f8RUF 13.5{@RUF 84%

* £1.00 = 145 (L8F)/ 1JR9F6EEM
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ONLINE PRINTERIZEEL T
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Online Print:
Intermediate stage to Print 2.0 or a revolution?

https://www.beyond-print.net/

TALKING ABOUT PRINT - TRANSFORMATION - E-COMMERCE

BEYONDPRINT
AN

uncovered
18
18.06.2019

o Hy)
-

_
11.06.2019
— zcninﬁdmir

Bernd Zipper, CEO zipcon analyse

BLOG  ZIPPERs INSIGHTS

Market: Heidelberg acquires
Crispy Mountain

18.06.2019 | Market

Heidelberger Druckmaschinen AG has recently
acquired software start-up Crispy Mountain, which
offers Keyline, a cloud-based management
platform. According to the press manufacturer,
the takeover is part of the company’s strategy

Read More >

Onlineprint: 360imprimir - An
Iberian shooting star?
11.06.2019 | Market

KN anlineanrint a naw Anlina nrint nravider with

www.zipcon.de

WALLOFPAIN CONTACT =& Q

Hello, | am BERND ZIPPER, CEO of
Zipcon consulting. Here on my blog |
share with you my opinions about
trends, developments and news
around the print and media industry,
online print and mass customization.
Further input, videos and more can

Slen ha farimd Al e VATITHIDE
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R E D E
HREREE S HZ{DHEHA
DTP 1984 // Apple, Adobe, Aldus + Linotype

Mobile (GMS) 1992 // Motorola
Online-Print 1997 /I Vistaprint
iIPhone 2007 I/ Apple

-EFIRlIZ$H Transformation (TR -#5#:) AP E = Online Print
oS4 T rONRITSZIZE T52 27 DZE1E (2018 vs 2025)
maI—0av/\ 19%=42%

AE 16%= 28% AUSAUTYSD s HHIE (202555 )
th [F] 16%=>35% Trend: Online print share in the global print volume

Estimated online generated print volume by 2025 - Update 2018

TOTIN D9 14%=>32%

72



Japan Federation of Printing Industries

KA ®Online Print
-201 8E (Z [j:J:ﬁ'—L5*i'G~ Turnover of the Top 5 - Onlineprint-Shop Providers 2011 - 2018

Turnover of German companies incl. proportionate foreign turnover

15.481—0(1925(8M :

1€=125M(=T) DHHT4E e

Million Euros/5ales
* *
L
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> mu .————"—____‘_—_——'_
- 2019 MD/AICH(FAMY ., A —X o
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)7 . RAR)TBDAL S/ e —
F J A " u 20m 2012 203 204 2015 il 207 s
N - % . . r - F
A—2Z TOFRIHFEER T w m 2 om w2 om | =

+95%

L\ L
HE

> i > i =i="Wml/Cimpress - 35 55 &0 5 160 220 225
B 2 C b\ 34 IE\€ . B 2 B b\47 IE\€ Onlineprinters 45 &0 75 g9 96 105 200 219
=g LInited Print 49 52 55 &0 a5 n 85 =]
THEFBUEEHRILEM) @
N m n+ 8 1 IE\ ( %l‘J 1 J . Source: Company arnouncementsMarket Ressarch ! Ressarch by zipcon consuking gmbh & 219
zipcon (i
‘u‘.'_'__ analyse | addos | action 27

Developments of online driven turnover 2019 - Forecast D/A/CH
Total Gromth @ 3.2 %

Market forecast D/A/CH

B2B Revenue from the sector: 2019-8.10Bn. €
2018: 785 Bn. ©

B2C >
ey *  BRBEIC/BZE20E282B
2,57 v- *  Onlineprint
{PhotaPriow/Promo)
3,40 - B28-Fortal
) M:n:«g?ce-ﬂl-muc
*  Onine B28- Offers fom
clamic print provcers

*  Turnover of foreign onine

Germany provders
B2C _gum
A 526
il 0,50 '
B2C B2B

Source Marset Pesesrch J Markst
Tpeon corsuling gt © 2008

8.10 Bn. €

Austria

Switzerland
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20255 NFE: HRBIERDODINSVRITA—A—3>
2017 IR TI.4 At HAHIRIE A, 2025F (2 (X1.7H (24 BHEF A,
- IR TETITRE T 551 H50%
- 2y F S OERENREEMT TEZT RSN H20%
- Online PrinterhY10%
- B HF R TESELETAHN20%

Forecast 2025: printing industry in transition

Transforming companies have a chance to survive in the competitive arena

m Loser of the transformation m Niche-supplier/special printing ® Transforming printer
Transformer = Onlineprinter
=y F IS BBRENRIRAHT= £ HEE Y Hopefully
- youre
here ...!
2 o
Transformation (2 - B5#t) 2 T toqi Online Printer
BH-%)E&% ranstormation '
- REBHLEs
2017: ca. 34.000 Printers @ Europe 2025: ca. 17.000 Printers @ Europe
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Generation Z* A 3 —3 YR A T4THE~N) . . .
- Mobile. Cloud. 5GOERK. ZFLT
PLATFORM Economy® B X{t ~®D %t it .

--------

Platform economy: USA far ahead ...
The 60 most valuable platforms in the world

(Blbon Zodars Imarket value: most recent fmancing / & 21 December 2007])
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Stupid Box.

Mass Customization
- RRADNRAZAIAE—232 - N\—YFILIE TR mER L
- A=\ ETOBEMBDIEM

- TRIYVTEIZHZLDIN—YF 54 X R FmEEHRLY

Average number of goods in food-supermarkets
n Germarny between 1965 and 2015 (EHI)
RA—/IX—IZHBITHEH
HDEN H

IN—YFS5A X THEE

Amazon Custom 77‘/»/3 m &Héﬁx’stwg‘znn

Selection "Now customizable® articles lrom ¢ man Ame
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-Online PrintIZHB+5H5RL R 1op-trends 2019

E-Commerce
-BEEPILDESE
- BAFEIVY T4 :
- £/ \’r)[/;(q‘-.l'FLf\ Produktion

- K%@E'Commerce Aut::;:mlo
Production b

- Automation 2.0 AT

- Robotics

-IARTDISIKE Markets

- EREEEDTYNT =1L - Social Media Print

_ - Mass (Mobility as a Service)

Service - Customization B2B

- % EEE% - :“J?'ﬁ%:'ﬁ':

- 2ARF ] % i - RIS TSV T4 — L

- 1:1 XB2BAD Xt it
- FyYI&BTATHR—rR G
- Ao AhOEHKRED
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-Online PrintIH 15 R ki b niond il i =
Social Media Print Products : :tc):f;ng £
(Lost-my-name/My-social-book) Tade g Newwwe | RS
ZTDIEMNIINVT—D SR, o ¥ o
THXREAI . RIRY. T4 ELE, b B

~ L
7Ld~ t »  Individual commercial products {refined) in runs of 1-10

wpeear O

zipcon /i’

BERHRETA XA FOANALTUVETIUMITBILICKYE/ELTOEIEEZEHD

B MySocialBook Create a Social Book Gift Card Help Ou ty waw @ |*°%

(63 s
My Social Book puts your Life into a Book
Why put your Facebook content into a book? .g’::‘.‘y)"

+ An easy and simple way to keep a trace of your Life.
« Archive your memories in a safe place.
 Tell your amazing story!

Your Social book or a friend's from 25 to 500 pages.
$44 $30.80 for 100 pages (Free shipping)

Trustpiot

message

pretty

.......

https://\H;\»;WW.\A/)vonc:iwérny.'com/uk https://www.mysocialbook.com/ 78
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MIGDRLUK 2019 - PRV DELIEZEBAE. T—7 L DOFBIK{E
- TRIVDELIELHEENERE . FIRTENIBEHLNTINS
-TFRIVDOBWFEANEL AV TSTORIFUREEIZEDHS
- TRV EBRREIVOVIELTETETFRAIN, HIRILZNIZEENS
-HIRTIFT—TILTILT7ZIVVOTHBETO AIZIE IR TELLY
- R—TTAVTIZEIEDNRBETEY . AV TIVRIZKBEENTIV UIZKYESIC

REIND

- ;B & & D "Amazonization"

Trends 2019 — Market What will change?
- B2CAHFICEITABEBEDEELANILNELGELTET
1245/ B7BDHY—EXR HRIZHT A TIVFEE, ERDIRMA.
YTARIT7oa0F I T—
- B2BTHEZEEEHB2CIENED ELG-TETINVS
- SEMIRFINEFIREEDE S EISICHE(ZT B (General Data Protection Regulation)
-BEEOEMMMEAAT DR RAIZTOVWTEELLGS(N—VYFSME—a igd)
-B2BOARHFTIEAVTIAT R —ILDEANKYBIEELES>TETNDS
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HUVDAYE—D

Print is transforming. TYURIERLTLS

Printing is getting more expensive again U MIKYUEHELZLDIZHY

Print is becoming more valuable again. FUMEDEWNEDIZHES

Print is the ONLY lasting manifestation of knowledge in the digital world.
TVOMETORILEKIZE T HHE— D REITFR D RB KK

Every other medium is “volatile”. FNRIANDATATIEETHATLED
This process is painful ... ZO7AtRITEREELEGL
...not every printer will “get it”. TRTOHNREHNER TES DT TIEAEL

Consumers need new opportunities to access + discover print for themselves.
HEBEFTIUNMIEL. ThZBERRIIHENIBETHD
Businesses need new opportunities to access + discover print for themselves.
EDRRFTIVMIEL. ThEERRITLIREPDLETHS
THE NEXT GENERATION need new opportunities to access + discover print for
themselves.
ROERDANBIETIUMNIEL, TNEBRETOIREINDETHD
You‘re Online Print YOU will change everything!
FOTZAVTI)ONMEIETEERD
BE PART OF THE PRINT TRANSFORMATION
TVURDER(FSVRTH—A—=232) [TERYHEES
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ERi D Online PrintRiR ( www.beyond-print.netkt )

KAY D FEZEO0nline Printer&TYU RSO DFRY LITHER

700
600 / +—Cewe/Saxo/Foto
? 500 7/——/* —f—Flyeralarm
I.I
R 400
! =fe=\WmD/Cimpress
el 300
)
4 =—=0nlineprinters
200
&
100 United Print
0 .
2011 2012 2013 2014 2015 2016 2017 2018 | —O—=TUL kST
—4— Cewe/Saxo/Foto 480 503 527 524 554 593 599 653
—f—Flyeralarm 237 257 280 307 316 330 340 350
—de—\WmD/Cimpress 25 35 55 60 75 160 220 225
== 0nlineprinters 45 60 75 89 96 105 200 219
—s—United Print 49 52 55 60 65 70 85 90
=Tk 74 88 112 136 165 190 214 246

€1.00=125M(- T &
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Cewe

RAYDIARTILINLIEEDKRFE, MO TITIBEEDRBETIVCDKRFETHI=-
M. TORIEDESTISRIGLTT OZILHRIDBEAET AR T vITHEADS AIZK
ST, 20184 1=1+T. 620 A D ELE,
BT [ZSaxoPrint#t D E A, 2018FIZE YR L F-LaserlinettimE L ®H S, 20195 (2 (X
KHEDERITRABEELZEZIZ T AWhiteWall#tZE U, RXEH39004,

CEWE growth phases CONCEPTUAL
2017ﬂ£ 0) %%ﬁ Revenue

-B¥E-7RR4— 900075 1—0 (112.5(%M) e _
I+ AL S — 5600 (70{EM) Ariogue/ Dige
-RARH—F 4600 (57.5(8H)
- DA/ RN )JLT4— 2800 (3512H)
AT Y 30300 (37918 M)

£+52,3005 1—0 (654&M)
https://www.cewe.de/ T TSR T

https://www.saxoprint.co.uk/about-us/company
https://www.laser-line.de/
https://www.whitewall.com/us

XXL Poster

iy LASERLINE
Flyer Broschures Folder Business Cards R . v
‘SreaTsHoe i.. ! ¥
o 7...‘ NATHOP S ~ )
-»;1-\ = -n. — T
= = Bam y" ’ i
— |

» Impressive formats (up to 150 x 225 cm) =


https://www.cewe.de/
https://www.saxoprint.co.uk/about-us/company
https://www.saxoprint.co.uk/about-us/company
https://www.saxoprint.co.uk/about-us/company
https://www.laser-line.de/
https://www.laser-line.de/
https://www.laser-line.de/
https://www.whitewall.com/us
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FlyerAlarm

2002 FXIL D K FOnline Printer, #X 823004 . HiEl[EE£ T YERNTITI,

A& (2L TlXIndustrial Printing®a>E b4 EZ. EEDBENE. S AT LILE

HEL/NMOVFDEEEZSHEELTNS,
https://www.flyeralarm.com/de/content/index/open/id/909/ueber-uns.html

HSEN—FF—1F%

R . v
EEEELL SChleunung @ WENNG
======DRUCKHAUS DIE HERZELUT-DRUCKERE! grucken
RERREEMAINFRANKEN ' DRUCKEREI THIEME " e
Printing house Mainfranken Schleunung pressure Printer Thiems Wenng Druck GmbH
N — ~ » =
a TL—bDORYMI&KBN\UR)T | TIHERNOB%F
Aumiiller Druck .
Regensburg

Industrial print production

The production halls contain state-of-the-art Heidelberg
printing machines: five 8-color and 10-color presses. In
addition, we have redundant equipment for cutting,
folding, stapling and adhesive binding.

AumUliler pressure

A number of innovative in-house developments enable
Aumdller Druck to achieve highly industrial production -
and thus an optimal cost-benefit ratio for the customer.

Japan Federation of Printing Indust
Case Study:  Industrial Printing
Druckhaus Mainfraken

2014 WPCF Balcelona 3R &
https://www.jfpi.or.jp/files/user/AWPCF2014 _hokoku_O07.pdf

P32-36 FlyerAlarm / Druckhaus Mainfraken
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Wir-machen-Druck (WmD)

2008&FEHILMONline Printer. ESRRAETILELTIE, £EEER D E5E/ S —MF
—[ZFEE . WmDIIW2PD AU RI U R DS DR ET—T T4 TIT5E N FA4Y
TlFlyerAlarmIZR <36z, 20164 CimpressiZ&YE RSN B,
https://www.wir-machen-druck.de/unternehmen.html

WmDDHR—LR— Cimpress& TN T IR

a WirmachenDruck. de

Produkt suchen

pIXartprinting @ pruwerkdeal  Onskefoto  [BLgiil
printis @ Pprintdeal druck@ Digipri

EQAPRINT & v vistaprint’

dos Idées & revendre | -

Free copy of your brochure!
We will give you s fras capy of your brochure in digital printing for
Free brochurs print

a whopping $0.00. -

WirmachenDruck de

our products calculated tough!
Extremely cheap, strikingly high quality and always impressive!

o EEEEEe = @ .printyshop BONUSPRINT FotoggKnudsen

zd

Besch flags & osters & iness C: Brochures &

ssssss

all brands under roof from cimpress

New customer?

;;;;;;;

rrrrrrrrr ce
0711/995 982 - 20

nnnnnn 1o Fi 7

y_to Friday 7am -

stationery
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Onlineprinters

19845 5% 31 T, 20044 LY Online Print
R, WEEB1400%. M. &, ' - :
Fuw—4 . R—5URIZT I, 201 742 EE D Solopress. 2018&(;7/7 5D
LaserTryk&% JL—ZIZHRY ¢,

https://www.onlineprinters.org/
https://www.onlineprinters.co.uk/c/about-us/the-company/overview
https://www.solopress.com/

Exterior view

United Print

print24, Easyprint, Unitedprint, getprint, printwhat,
FIRSTPRINT, DDK PRINT BIG, infowerk, L. =
Unitedprint Shop Services (USS)Z BRI ARV D Printroom Print contol room
A4 T ) A—THREEIFHT7004 .
https://unitedprint-se.com/de/
https://unitedprint.com/ie/
https://getprint.com/ie/

Proc essmg

prht@ [ unitedprint ~ getprint  print@@EA & rrsreRnt DDK PRINT BIG  Easyprint @ @ infowerk @ uss



https://www.onlineprinters.org/
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https://www.onlineprinters.co.uk/c/about-us/the-company/overview
https://www.onlineprinters.co.uk/c/about-us/the-company/overview
https://www.onlineprinters.co.uk/c/about-us/the-company/overview
https://www.solopress.com/
https://unitedprint.com/ie/
https://getprint.com/ie/
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H[EDOnline Printer® k% K E@DOnline Pnntﬂg) il
DIAICH(KAY A —RXR)T7 - AL R) ThiZ®D oufwm
54T RD T T25—28%IZ5%fL . AR

FHE(£10—15%.,
‘FAvTERYHMMESNTEY., 9704 F2EHN
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(10(‘
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