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1. Tendency of Japanese Printing Industries
FNRIEXF1991FEZE—VIZBRB THY LS, HEZEIXE—V DHI6EIZ !
- Printing market has been kept declining but recent declining trend is getting
more mild.
-Printing industry vs GDP ratio: 1991 1.9% with US$81B
2015 1.03% with US$49.6B (61% of 1991)
($1.00=Yen110)
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2. Tendency of Publishing Market

IR EXEFERGEAREFOHIRERLBRETZHT. ThETHRERZ
FESILTES-METH =M, 2017 F I FFHEIRFTEMERT DT LIS

WERI R !
Paper Books /Managines Trends

- Sharp decline for the sales of — S
magazines and the that of books

] i . i === magazine
exceeded in 2017 first time in long 2000 |y S
h iStOI'y Source: Syuppan %eppo
. : 1500
Sourcs of ncome for puls ——reee
1000 -

source of income for publishers
2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017

Market Size (Billion Yen)

3

and book stores. Its decline is
deep concern for publishing
industry economic system.

Source: Syupparg5 Geppo
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3. Tendency of Advertisement Markets
ILEEEIF2008FEN)—v o avIRICEBRTIALDD201MEDRBAKREK
LI (FE FEIEER, LOLGENS A F3—R Y MNAEIXIFRTZAEAT 47 (X,

_ Trends of Advertisement Expenses
- Advertisement market

. . 8000
experienced sharp decline
after 2008 because of Lehman
Shock but after 2011 they A
started to recover.
- Promotion media has been 6000

stable after 2011 after Great
East Japan Earthquarke

- Strong growth in internet and
constant decline in newspaper

g
o

—4—Total AD Expense
—i—Promotion Media

AD Expense (Billion Yen)
iy
8
o

and magazine. .
= Newspaper
2006 2017/2017/2006 —=—Magazines
Newspaper 998.6 514.7 51.5% 3000 —o=Intetnet
Magazines 477.7 202.3 42.3%
Internet nit: BfAidlyen 1509.4 312.8%

1000 -

Note: Promotion media include outdoor ad,
transportation ad, newspaper insert, DM, free
paper, POP, tel directory, exhibition etc.

N\ N 7 N/
N AN ——.

A —— R
0 T T T T T T T T T T T 1 7
Source: Dentsu 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
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4. Tendency of Market Segments for Printing Industries
ERNTOO 7 OARIE. HREIRIANZE LS 7 2%ET . BRI
SENRIOL 7 AN, HITTSALERE. EVSHICBR TSRS ENRIEITH,

Comparing 2006/2015
- Publication market decline drastically.
-Commercial and packaging market increase its share.

2006 2015
o .
Publication 31.3% 18.8% Market Segment Trends (%urce: JFPi
Commercial 32.5% 37.1% 40.0%
Security 1.6% 1.5% 35.0% _—a o
Business Form 12.9% 13.9% . l'\”, —+—publication
30.0% ,
Package 12.7% 18.5% e o TN ~8—commercial
.0% .
Specialty 3.3% 4.3% \ === SeCcurity
20.0% ,
Others 9.8% 9.9% / =>==business
15.0% s
3 — S —#—package
10.0% =@ speciality
2 r _: === others
0.0% :
2006 2015

Source: JFP?
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6. Overview for Japanese Economy and Japanese Printing Industry for
2020 B A#RFE R U BAERIELRD2020F ORI

1. Increase of energy and transportation cost
IAIILF—aRMEUICEEE DR
2. Working Style Changes that is generated by Work Life Balance
BEHDEEICILFEAZAMILDEIL
3. Lack of the labor
HEETE
4. Fundamental demands for printing gradually keeps declining as recent
trend and it is inevitable.
(FEATATIZEBD)EHRIAZT 2= — a3V RHRIYMDEFEDRF D
5. The continuous decline of the entire sales amount of printing industry
makes the profitability of printing business worse and force it to keep low
profitability.
FI il ZE R DR IR FR 14
6. Serious lack of the paper in the market that is caused by the merges of
paper mills elevates the paper prices.

RO EHGEISERT HRAETE
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7. Paradigm Shift happening in Printing Industries
ENRIEERFICRRTHNTHT A LTk

In the past:
A 23—y IR LLET

- Printing was most cost effective media for “mass” distribution.
MOTIEERIEREGREZEDAEDHZRELEIRNIED R WNATAT
- There were plenty of product catalogues, newspaper inserts, thick mail
order catalogs, free papers etc. for “mass” distribution.
REGEDAED. ZENDHZAT  FEFI2 . 7EVDM, 7V —R—/I—DHEHE
- Printers needed efficient production machines for “mass” production.

FIRIEHDEREIKELEED HDNEHAEELEDHER

10
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After emergence of internet & smartphone:
AB3—R Y/ RAI—b T+ HBR LI

- Electronic media become most cost effective means of mass distribution.
It can convey text, image, sound and movie directly to targeted customer

without any osta;%e . . L
HEDHEEICER  BESALEEFRAEFATA7THRIIAMIERDR VA

TATIZ
- Print become an expensive tool for communication ... but maintained trust

from customers.

FEE DN DMAT AT IFXBISLEATATIZ.. LGN SERMEIEEREF
-’mass” production of printed matters is now very rare and many print tends

to be more targeted and focused — requires efficient small lot production.

AT AT DRELEETHLD J:U*T%JEE%I FHEL =R D M EED R E
*Print volume will keep decreasing and printers are required to add more

value to print for its client.

HATAT7IFRADL. IRIEfIESETULICHNMEEDREERDEND
Shift to smaller lot and faster turnaround time by making the most of
the latest innovative technology

RO EHZRMZFALT, ZmE/NOVIOBRMLERE BLERRE O
y Gk AV RS 11
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8. Result of Paradigm Shift in Printing Industries

INGHEALOTDFER . FNRIEEIEECARNIDH ?
- Adapting to smaller demands for print, production capacities of many printing

companies have been reduced. In case of the commercial and publication
web offset press installation numbers, it was 1,402 in 2007 and 1,016 in 2017.
-New investment is more targeted to improve efficiencies but not targeted to
volume increase.
RS OEET v/ TAIERADL, TV RIEDOFHREA L
10FERITTEBEITHA s Fi-id B 5 (&, RBAETIIL PERMAE
EIZRMND,

No. of Commercial/Publication Web Press

1400
1200
1000

No. of Web Press
co
8

T T T T T T T T T T T T T | 1
2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017
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9. Sustainability and Quality (¥FfErlEEiE &M E)

« Consideration for Sustainability is something that appeals to your clients.
However, very unfortunately, the reality is that they won'’t be willingly to pay
extra for such. Moreover, it would not be the critical factor to make a
decision for printing company. Yet, it is obvious sustainabililty is something
that needs to be cared globally.

Y RATFEUT1 (FfRaTaett) BRERBRZEAETEDTIELGLHLEREL
BOTHIEKLANIILTEZTODRITNIEGESLGENED TH A EITELELG
LY

* Needless to say, Quality is an important. It may be one of factors for your
clients to decide a printing company. However, your client would never be
willingly to pay double for high quality.

EJFETHLMEIFEETI H5. HL
EmELENLENST, EOXHEIE L
NIEL, EVSDOMNERE, (PRTFHEUT4
EmBENRMEZREFICHART LDHHE
KRICEZONTWSHERT NSERE,
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10. Automation for efficiency (4—k41—> 3> (HEE) 2L BEEE1E)
Automation to eliminate or reduce touch points are effective for printing
companies, but it is not a value for your clients. However, automation may
realize the labor cost reduction and may realize to shorten turnaround time
of the production for your own. This way, you may use Fedex ground
service instead of air freight.
F—bA=23VILB DV ABILETIEOEEEZ LT AN, BBRICESTOT
MEEEIFESEL LBLEA L, AA— A= av TR o THEAMNERSN N
[E. SETMEETES> TV LD ZEEEICRATRELGIRZEAET LD
A gE
TI'II'?S amount of cost saving generated from the delivery might be more
significant as compared to smaller profit margin acquired from printing or
binding costs.

EXEDHIBICE>TEAEESD
I (EENRICHEAENSEAHSN
BHINSTER AR S ELERIZTE 575700
LWKELZELDEEZA D,

Automate, nalE, duton |

! L0,
Uttilize JIDF & INIF if Yo

L AUtDmate
can, it's the futum

14
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11. Challenges for Printing Industries (FIRIEZ (-1 (A 3kEE)

-Smart Factory A<v—hk2J70k)—

Demand for variable & smaller lot production and quick delivery, printing companies
are required to improve their total production efficiencies. Simply providing print
service to client cannot provide the added value or differentiation to the client. It will
be always price competition.

AIZEHIRIXS/NOYREEDEEN B RIEZ 542, HRISHIZIZSETULICEER
EEZEROLNTNDS, SETEY., BMICEHEY—ERERELTLSEIT T BE
(XL T IR EF IR T A LI ET I (AR B REF TS ZEITHET ) ZIRMIC
[XEICEEFTREFTRINVOND, ELVOFFERELGH>TLED,

Automation is required to save the total production cost including delivery.

BEELESOTr—RILTARM DU B EIZA—A—232 (BEYE)I2KD
METAEAKRDSN TS,

Smart Factory is one of the ways to improve the profitability. Smart Factory is not
something required by Japanese market but every market including India

ARX—FrI7OR) =SB RZITINBEEZEH IFHRFEOVEDTHY . RLTAR
TS TOAMBELEEINTVNAELEDTIELG L, F1UFEEHTGRELVGR) RE LS
NABEZTHAZEIXEELVELY, P
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CCETEIRUNSTALFIOV)THEBERDHIRIEEXEDRIKEATSYELE=H.
CCCHILREBA T — O D EEAXSIALEY

It is not the strongest of the species that survives, nor the
most intelligent that survives. It is the one that is most

adaptable to change.

HERAHELE. ZBEWOEBDTEELD, BAMAGTEDTHELY,
EhiE, ZEICHRLEIGBIELI=EDTHS,

By Charles Darwin
Fr— VA F—q>

Z D% . KOMORI Corporation IZ&ATENRIZEFR (AT =A< —rT 7O R)—]IC
wEET,
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Smart Factory for Printing Industries

Hirofumi HOSHING
President

Komori India pvt ltd.
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ERIEFICRFTEAY—-FI7 I M) —
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Development concept e

@ Development concept for high productivity

Connected Automation
Optimize the entire plant by connecting automated production equipment.
KP-Connect Pro is the core of the system.

Parallel Makeready
The automatic switching devices are operated in parallel as much as possible

to achieve a significant time saving.
Build an optimal switching flow for each printing application.

Autopilot

This function impreoves work efficiency without using human work.

19
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BEFEITTI b e =i
T SEEREHROEHOREFEIETH

Connected Automation (ORITYEA—bA—33Y)

BilMtEn S ESEFE DG T IS EmimbLET.
KP-Connect Profi'=> 27 LD #%1E5

Parallel Makeready (J\SLIWAAILT4)
B SR EFT 2R BN TTEMWE. AELEREREEEIRLET.
SHRISECHCRBLTEI0-ZME.

Autopilot (A—HJ{AOVH)
AOFETET (AFROMFENLLZENFET.

20
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Connected Automation e

Connected Automation

The concept of maximizing labor productivity and
building Smart Factory by automating and saving labor
in each process using Internet technology.

21
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Connected Automation P

Connected Automation
(ARITYEA—BPA—=33)

19—y hlzFlBLTE TiEz88{k -4 AEL.
SEEEEEEXR{ELUSmart FactoryZi8Ed2E A7

22
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Smart factory created by Connected Automation . \iom

Quality control based on intuition and experience
Standardize quality and e
arrange automatic inspection. ¥ v@
el g ﬁ“‘n—: 'IT:!':*ﬁﬂ-wg =

Famn: ram M AN

Make the production process
smooth and visible.

Promote automation and labor saving,
and operate with the smallest and
optimal number of people.

23
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Connected AutomationN'8I3AY—hI7IhU— e

A EamicsorRuEn
FRERE2Z/FD, BIREOL{HZEZS

BANL BCESEREE st
FEZRASEL, TEZ=ERENICEF

TAXYY-TIAN - S35, HERORE: TEEONE
BAE-AFILAZEYD, EEZER/NMNHTERE
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K OMORI

KOMORI CORPORATION

HAHRERNUIERS TLaSA A Sy STy S BT L SRR DR R SR LT
—ErEfFihE Tl MF=FE O THD. TROARSRIF TS50 TSRS .
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WPCF2020 (HRHRI&E) T A=

[£mE] H.%.E(Intergraf ). i, &, B, %/8—JL  AVRRI T, (BEEF (L
&m) SEMRYSUA ETIVANSN

SEODHME]

-FHEOMRIERKRKE (DU r)—LKR—F)

- REIFAEREDRE 2021F6 ANILEF— Tyl (IntergrafD & & &[] BEBE)

Hb)—LR—bD52DODANABAETHESMFEPEDNRIKFDIRZEA

hEQMRIELERELR— T 2hEMREFHEMASDHIES AURDNRIELEEELFE—NF ZAIFMP 26
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Status of
China’ s Printing Industry

P E NIRRT OEIR

PEMREERORKEBZET LA/ AN—)LEFICHTHHE ORI
UICHEDGDPRRRICH T HEHIEXRD T, HRIEXDRREZRIL
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Ja—VEFITRITEPEORREE

HEEFDODHRERE (F) (F20184F3.6% LG >TLSM ., ENITHLTHERER LEED
1 (#%) 1£4.8%. FEHEE DT () [X2%, —HAFEDREE (FF) [£2008F D
) =<3V IRIED14%IZ ISR RIEENBD D WEZIZ6% T HEF

——RETHEE  ——tHEIEE  —THIRHREPERIESE e
16 Growth rate of Growth rate of Growth rate ofemerged  CQrowth rate of China
global economy developed and developing !
14 BCconomies economies :
:
12
10
3 _'-——---’___—-1'\
6 \ /\\\‘\__
\ \/ / T— 3.6
n T T I\ I\v// T T T T T T T T 1
P 20054F 20064 20074 2ous&uu9¥zn1o¢ 20114 20124 20134 20144 20154 20164 20174 20184
-4
-6
HiEkiR: BlsEhERESN (IMF)
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o [&] 0D EN il £ 5k D AR e 3R
)=y &L, PEDEREXRO T KER () [XGDPO KR (T) %

LE>TEEN2015FIZTEIYVIREIZIFIZRAZFORERRLTWNS—A. HIRIEZX
DEEEIF2019FB S CIEGDPH N 2R EETEYHE RE(TERISAFEIZHE-o -

2008 ~ Oct.2019 GDP, All industries, Accumulative growth rate of printing
industry added value
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METRABPEDERIEZE cosexnm)

FlRl=%t%%: 98,000%t
s — s BELI0FEDQHEEEHEF
EXEH: 2708 A 19794 ? 48{85% (787{&M)
HfEriagzE: 1Jk27001E7c (20.8JkH) 19894 21818t
WERE: 15200085 (24.9kF)  (X0F AR
20174 13621001 7% (19.8 5k )

@

2.704 Million

Employees

O

1.52 trillion RMB
Total Assets

98,000

Printers

S

1.27 trillion RM
Total Printing
Output

Until the end
of 2018
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o (] BNl 22 SR (D A ER

HREEOAOLNRIMICEMLZEIZHEND. BB -SRNILEOSVLRED

Eon, BOBENEEN VT —UMiEDHREEESILTNSELHY . IR
EFXRERDTTINEE. BEMTEDETEREMA DD, — 7. Mld-BR—IL
BREFREATOTICOTRTUKER I, TR T O RILEIRIFEMN 2 AR D0.4% =0
H R ENRI BB RIS ZHR1EDER . L @miE/NAYME, DREFTA XN KRDHONSD
& BERSFEMEM TONEFFEBHERELHESND,

publishing,
14.6%
China’ s

Printing > > > > > prin[t::if;a[;_d%

Industry _
Segments RIPprepress, __ "
binding, 0.7% '
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Developing Features
in Recent Years

PERIEROEFEDER

1. it SRR

2. L3I 7 H/MRIZE RIS

3. BUBREICKDHIRI = DEK
4. NEEDSE

5. IRIBMEICx I 2EE
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ALILT H/MREE R =4t

« HETEEZAEDHI%IZH -2 RKFHNRIESHI R RZEDE60%ZE G . 96%D
FU/NRZENRI S A5EY D40% D B ZEZF 2 TEDEVLIIEEIZLEH->TLVS,
20194 (ZH)H THEIRTI00BER )L (LK1 FEM) B A S5 LZ it LT AHIRIE

HAHBELEAKE, AR, FAVGEDEHADMTISADERIE4EIZ 12|3$x
FTEHEFLERRELICHAN LLA%DKRFHREHDOHRICEERET. &M
. EMTHADMITISRICBZLERSAREMEDHIEELLH

M um b;r of Output value
prmtrr*.lg of printing
ENterprizes enterprises
above
designated

size, 3860,
A% Cutput

Mumber of
printing
| enterprises
below
designated
size, 99416,
96%

size, 503
billion RMB.
A40%

Distribution of sizes by China" s Distribution of output value by
China" s printing enterprises in 2018

printing enterprises in 2018
AR ALy AL LLNMNiiiiL i i
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B F K SERIEE0EX

REHAD2013F(12(F10F6F 1t H oA [EIREIXIH8F L~ ($38%ik)

FflH—EXDHEES . Hi5ICRITDHFENHIEL., MREXRR IR EBRER
ZRBEGCSNTVDHIRE,

¢ Above 100,000 enterprises =——p 98, 000 enterprises ;

€ Oversupply, market competition is intensifying, and the industry is facing a
reshuffle, especially in commercial printing sector.

Number of printing enterprises
106000 /\
104000 / \
102000

1 | | ] |
20114 201245 20134 20145 20154 20165 20174 2018%F

(%) mEFsRED

28000
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INCEANIY:

PEBRFNEREEFEDR L, BADFEREBEL TERIEZITo=S2ET. A
HELNSRL. AMOERISEHCZLHERFFICHERFNBET

Recruitment
becomes
standardized and
scrutinized

Government pays
more attention on
employees’ salaries,
benefits, and social
guarantee systems

Labor cost rises.
Improved laws and
regulations

35
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RIEEEICE T HEE

P EBRFIIIREREICET 2R H#EIH-(CL. IRERECETIBRFREFRL LR
FzL. EEENBEBMIZTIE, IRIEERBLINICEGEL. B TOBEXVOCH X
IR, EEXPTHEE -HNREFDOERIIRLIEZEDHTNVS,

® In recent years, the Chinese government has attached great
importance to environmental protection and has issued a series
of environmental protection policies and systems. All industries
responded positively.

Printing
Industry

VOCs is the focus of
environmental governance

packaging and
printing field is the
target of top priority
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Industry Transformation
and Exploration

PEHRXFOEE

1. Greening (5B RIFRIL X1 3R)

2. DX(TORILNIURTH—A—23Y)

3. Intelligence Manufacturing (F7—kA—332 & AY—F I 79K)—)
4. Integration (k—%)L)V) 22— 32)

37
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Greening (FE4B I FRAL X1 3R)

FYZLDHRISHIIIRBEREICEATARHEZITAN, IREBIZEBLWWE., 70
T RZHRIRL . BEYPULIEZBIZEBEBIULGIREZTITOTLVS, xELEREEITVOC
DEFIZH, TRILXF—REHIRE., BxFR. VAL EEZBLTRIHIZET
GreeningDEEMZFRESELENFITOTLNVS

s >ct up mind of
systematic greening
development

"
[ L
= "
] -

- L]
® -

- .‘i
# '.

*

NN | mprove greening
development chain
38
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DX(TFRILNSU R ITA—A—Sa)

RFHFVIZTHRNREHTIETOZ2ILIED EA IRECTPOE R FEIIEICFES
KDL LZHEET HICEO>TIND, EEE H:':Hﬁ%ﬁ'*‘/’)")l/Eﬂﬂth‘JE?L 7'3"C
B = E1RIERPY Tlde-commercelZ J:éﬂﬁlk?fﬁb?#l*? WO DFEENRE, BEEHR
EZRICROTEH. SRNILDOTOAIAEIFXTARAT 0)1’FE‘Z75“91|E|AI"'JH’IJJZ97
ARXEN=/haOYEREEE T, FALHIBSN TS,

W TR T/

o

A~

03 “?IPF'F T'

i

Publish on demand commercial printing Digital packaging
T A ¢ More and more popular
* Elglicfildprlntmg is widely ¢ Photograph printing & Erom prototyne o spil
pplie increases. Sk
# Nearly 100 high-speed ¢ Digital workshops and batch customization
inkjet production lines vertical e-commerce ¢ Pioneers emerges.
have been installed in this platforms competes

segment. fiercely.
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Intelligence Manufacturing (F7—kA—332 & AT —RI 79K —)

ANEEDOSE. RIERTIEIHFHRFEALIRE., ELVHOREXRMLT. PR-BE
[ZRRTH B8, AL IR, FENRIEFIZRITHARF -PHRERMNFB=E4T
(ITHBEERDAI—LT7IM)—IE~DEFEFELEHIBINT=, BRE. 2020F IR
—,D7OR)—EIEMNEMITONBZEITHESTHAD,

certain level of automation and
digitalization is achieved such as .
intelligent logistics and warehouse. Intelligence

development
in China" s

Some large and medium-sized | printing
printing enterprises have started
digitalization work, such as
internet construction , ERP. MES,
equipment upgrading, which has
laid a good foundation for
intelligence.

industry just
started.
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Integration (i & ->—FILV 11— 3Y)

HXBDEETS—ERDHZTRBELTE-HREDOHNRIEHIE. 12—k ITH
MOFRZEIZKY, I ZREDVIVIATAITH—ERDRBEAELFYHL, BEED
#t & (Integration) ], F-AIZHRIZCEKBHRATRARGEN H—ERE XY
L, FIESE . b=V a—2a VO INMEZIREL TS,

Internet, IT technology, and

digital technology have

brought changes to the
traditional printing industry

Chinese printing companies are exploring
in depth and interpreting new business
models, such as smart factories, printing
e-commerce, and flexible customized
production etc.

e 43
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Extending integration
across industries

Development of printing in the cultural industry; < \ = el
Value-added services of printing in creative design; g\ -\

Collaboration of printing in the supply chain ﬁ ': '
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PEREXFOEIRDEED

hEREERISBEIOFERIZH>TERITHUTE A 2010F LIEILEY
NHBND, FIRIEZEREERELTI KREMNR] 1M SIS & E IR 1~ 0 @EH 210
ATWWS, AEEDERICKY. HRERTOFBEEROERLERHEICERLT
HY. BARLEFkIZAutomationZ B A L2 HERAT—rI7 IR —{EDRARL
HE TS, PERRERD ARV RRELMN GGV KEDFHEBELITTERZAE
NEVERIZEAL, ITREZHEHF O DSV REZH > -FEBEOFERNEH. B
NEDHEMRRLEFTTULICHEDBE, FHEL, RETZRYANSEREFIC
AMBEITOTILIFESE, AMEREITOTLS,
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=] ALL INDIA
)| FEDERATION OF
| MASTER PRINTERS Rege

m The All India Federation of Master Printers (AIFMP) is an Apex body of 2.5
PRESENTING lakh Printers in this country employing around 25 MILLION persons
ECONOMIC SURVEY directly and 10 MILLION indirectly. Established in the year 1953, AIFMP
ON PRINTING draws its strength from 81 Regional associations spread all over the

INDUSTRY OF INDIA country, which are affiliated to it

AIFMP(AIl India Federation of Master Printers) (&4 > FDEIRES ST
HRRRKRIETHIERN25F. 2508 NMERSHRIEXRREEZTZREKTD
B ELT1953F(CHEL. 1V FEINS1MFTOMIKICRET S T EpfREZHIBEL TS,
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GDP of India is currently at 5™ position in the
world

AVRIET7A)A, RE BAR, FYI[ZDNT
HRESFMDCDPZE D, 2019F DR E R
DHRFYMNI.7%EEDLNLF, 1FD
T%ERFEVSHFITERMN,

H P : IMF World Economic Outlook

| IS8 Th us Chira  Japan Gemany India Uk France

o 2011E~2020EDOEEGDPHESE

20115~ 20205 GDPREEE
20Mm 20n2 2013 2014 2015 2016 2017 2018 2019 2020
Sus 4.2 15 34 36 34 3z 36 5 37 37
S 1.7 12 13 21 22 e 7.7 2.0 18 1.7
e 53 5.4 51 17 i3 i3 i6 1.9 5.0 5.0
*E 1.6 2.2 17 26 29 15 22 23 19 1.8
355 1.5 1.3 19 3.1 2.2 18 17 15 16 1.7
F4Y 37 0.7 06 18 15 10 21 18 15 14
HE 0.1 15 20 0.3 11 10 15 0.7 0.8 0.2
FT—AFSUF | 27 i6 21 28 24 25 2.2 2.9 3.0 2.8
7520 4.0 L9 30 0.5 38 -36 0.7 15 20 2.0
AT 40 315 13 0.7 28 -0.2 18 16 15 156
== 95 1.9 158 7.3 5.0 6.7 6.8 5.5 5.3 6.2
1=F 5.6 5.5 &5 75 80 71 67 74 7.8 7.0
- Fxo7 5.2 5.0 3 5.0 40 5.0 5.2 53 55 5.5
A% 10 7.0 14 23 27 23 21 19 23 27 44
P E: 33 2.2 25 17 13 03 0.7 11 16 2.2
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THE INDIAN ECONOMY

Fifth-Largest by Nominal GDP & the Third-Largest as per Purchasing Power Parity, the
Indian Economy is characterized as a Developing Market Econamy.

*The Economic liberalization & opening-up of the market propelled India to achieve a
magnificent 6% to 7% annual average GDP growth. Ever since, there has been no
looking back.

*From 2014 to 2019, India's economy was the world's Fastest Growing, surpassing
China.

*The UM trade agency has projected India's current growth rate to slowdown at 6%
from last year's 7.4%, but the country will be the world's 2" fastest growing economy,
lagging by just a tiny fraction behind China.

* Owing to its young population & corresponding low dependency ratio, healthy
savings and investment rates, and its increasing integration into the global economy,
the long-term growth perspective of the Indian economy remains positive.

Ecanomy of India & bitpss/ e conorrlcBim es ind latirme s oo mynewsd e comn oy dind | cad wrd Lok -aaC oreos - be~wo ik s-2md -Tasis st

TiGHAMBURERFIFEFIZEY2014FEN52019FE(CNTTDA U FOGDPRREED
EclEPEEZEZNTHAE L, EEE SN RLIZ2020FDREFRIE7.4% M5
6%IC T ABESNT-, BFERRDESIF2013FEURBUTEDEREEFIFT &I
EoT=m\, BNIIBENT, HREZ MO AT,

45



Japan Federation of Printing Industries

T = bkl i wion T 30144 | R

[

L)

&
LT
4.52
3.9
a4
- 1.28
opg 3 ME FaS
B4 :
.47
l . 1
Jan 301 % Apr 2019 Juil 2019 Det 29
SINMACE: TRADIMSGECOMIWCS, CON | MINISTRY OF STATISTICS AND PROCAAMME IWPLEMENTAT IOM (MOSPI

INFLATION RATE OF INFLATION RATE OF WORLD is
3.41% in 2019

INDIA IS 5.54% IN THE
END OF 2019

—ATAURDATURIFHFEBEDI.41%% £[B]Y5.54%
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UMEMPLOYMENT RATE : WORLD VERSUS INDIA

AS A CAUSE OF HIGH INFLATION THAT HAS ALSO GLOBAL UMEMPLOYMENT RATE in 2018
AFFECTED THE GROWTH OF THE INDUSTRIES was 4 G5%
! (4]
AND THUS INCREASED THE UNEMPLOYMENT
RATE IN INDIA which went upto 8 5% in oct. 2019 Slabal unemployment rate fram 2008 to 2018

9

8.5

7.5
o l I

dan 3040 J{a’ e Al 300 Oct 2049

=

W, | ‘CENTRE FOR

EERICEHLTEAR. HATHYNL.95%EEDONEPTIVRDREET
8.5%EMTYZKEICHD
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INDIA LITERACY RATE

“"THE LITERACY RATE IN INDIA IS CURRENTLY AT 74% AND IMPROVING AT A SLOW BUT STEDDY PACE AND AS
THE GRAPH OF THE LITERACY RATE IMPROVES THE REQUIREMENTS OF
BOOKS MAGAZINES NEWSPAPERS ETC. ARE EXPECTED TO GROW AT A FAST PACE WHICH IS A GOOD SIGN
FOR THE PRINTING INDUSTRY

Change in Adult Literacy rates

:: /
/ e Male
/ wFemale

312000 @ Ml - Laeracy rate 015 FHiEiea

s

1961 1971 1981 1991 2001 2011

@ Overali @ Men @ Women

BFRICEALTEIER EN->THEY, BRETE74%ISEL TS, BERABRDN
1MEANZHALH T BFRALADIEEHHE. M. EEOFENRA
BUBDIEEZERLTHYRRIEFIZESTIXIFA 4
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« .. THE HUGE POPULATION OF INDIA WHICH IS

CURRENTLY AROUND 1.33 BILLION AND INDIA WILL s ABUNDANT WORKEORCE WOULD

BE AVAILABLE FOR ALL INDUSTRIES

AROUND 28 YEARS FROM 2020 WHICH MEANS THAT  [NCLUDING THE PRINTING INDUSTRY
INDIA WILL HAVE HUGE NUMBERS OF YOUTH FOR

BECOME THE COUNTRY WITH AN AVERAGE AGE OF

EMPLOYMENT FOR THE INDUSTRIES.

EREAOIZ13EABERZSN2020FELIOEREHEH L2815 &
LOSORBREHERNETHEY .. FEAODEXT, REELLIZEELHBEICEEND
—&EITIE S, MRIZERBHINN G EEEFHBENICI O THABNSZEITHES, ELVD
FRITHSINTWSA ... HEE D (IR HffiF L IXEELGRE, AIFMPHIEEBRIC
Bi#EEZRELTHY., RIERICMFBZUZADANSIENLKEZEZDETIZE
Zh5

THE SKILL DEVELOPMENT FOR THE PRINTING INDUSTRY OF INDIA 1S STILL A BIG CHALLENGE AND
MEASURES ARE BEING TAKEN BY THE GOVT. TO BRIDGE THE GAP BUT CURRENTLY IT IS NOT LOOKING
ADEQUATE. THE PACE AND QUALITY OF SKILL DEVELOPMENT NEEDS TO BE ADDRESSED AGRESSIVELY.
THIS WILL ALSO HELP IN DECREASING THE UNEMPLOYMENT RATIO OF INDIA.

49



Japan Federation of Printing Industries

AFHRIERRDERDEED

AVRDHREBEEFZEDESAEERASKAIZLELN . TORERIE13% MDD
15% THERLTEY. 2020F(CIEX5IKAZEBZ S5, LEHN TS,
AVRX(EDODANODSEHD)HETOHERICKESLGEEHISETHY., HFED
EEICROTRET A)AIZRS . F20THiHLEE> TV, FHFERAREADFR ELT
WBHZELHY) EELMRTIGIIFRI0%ITESGBENTEHRUTIND,
INYIT—DEEIT2014EMN52019F 2T TITFERFH7 5% TRHRE. MCH5F(E
FEHMA4%DRERARAFEND,
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(2)FAPGA 2019 7 7HIRIRE ~=35./74VEY

‘FAPGA 2019 7O 7 HIRISZ HM10A9IB~12BMBETIAIEY ¥=3IZT

B4t . PackPrint Plas Phillippines &3, SEIOSME L I74VEY . A=A 7, AR
T RN AR T AR RUVBADTINE, E., FE. BEIEFSN,
*FAPGA (Forum of Asia Pacific Graphic Arts ) (XA N\N—ERBITOHR| -2 2=45— 3 E
(205, BEERMTEIR . AANT 9T RICETH2ER - BHORBETL. 7OT7 -/
DI ORBICE TSR - 02— a3V EXDFEEZHIEL TS,

7 Eny/neermg Work
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| ., micones -
HiLippy e o 3 PH"—IP
& p| App, jk‘m”mdm N
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PackPrint Plas Phillippines
T4 VEVRRDHRIES . EMORTS

T4)ETHIBIZRUNTIZHeiderbergPHPEWL S T=FK D EIRIHEZEA—H—D ENEH X,
PERUVEERDEENEFVGHFERZRETWSSOFE - BERMNRI#IA—D—
H2021F 4B ICIEEIEINT-DRUPAT, ENFEDTLE U RETRT M., ITEFEINEFS,
TORIIERIBOFZIELE LG R - BARERVH LY R REFIROELT-
NV —DBENER, AN—F 77O )= E DT EZREA,
HARLEDEEERIIBIEN., ELVSHNERTHRIOREBENERLTETHZE R,
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FAPGA2020 (7 7 HIRI& &

-FEF2018F MRS Hx DR

‘FAPGA &K BB A —ARIVTMoTAVEDAN EDRNAUF QESITHHE)

AR —UR—K (=R T  AVROT AV ARV T  BER T4VED  F/38—)L)
HoROT NS RNCHISMELG S -, tEIXBHEERM. SEDMERICLLHESEAHILE
B TEMLTWEA, hoR DT [FBFFHEE (HER) hoDIRE

REEDOHRAMNEZEY (AUFAMEFMELTEL/2020F1AICHEZRET 1. TDRIC

SEEAAVRTE . TR EH)

FAPGA Annual
Membership
Meeting

October 10
1:00pm - 6:00pm
Meeting Room 6
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ZEOHNREXDFRLEVICIHEDFESEN

-J4)E>: (From FAPGA)

T)EVOMRBIEZEAT LHBUDVARIZIEALY, ENRIEEZS DA [F2015FE M5
20184 (ZhMTT30% A, Z4UEERIZIZENRIMEZEA—D—NEFEELEZLAIZE A
[CFEEALMNGZVDA, EEELETIIEE T HE5FENLTETHIRIHZRZENE
ZBM. T4UEDTIFI0EMN 204, BIZIZI0FEEVSHIRIEBAEEFhHhATEY.,
EEENELGD, T4VE 2R EADECS5% N 1CHE. 20% 0 2CHE, TRYD{EN15%
MNACHE (—ERIZ8CHE) LLVIRR T, MEBEZEER I ABETIIHFE LA UERI T ELD
t=iBNA~ERIYEFRE T T HIERIZH D,

LIV EDDMREIX., REBREMNESTWAIZELHLT . FIRIICET BB HEILSN
THELT . HICEENHEKLIEEN S VAR Z RO TENHAERIZH L0
REROERIERDBNFICRITS, IREFORRELETOHEILNTEERE,
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-h2REOF7 : (From FAPGA)

AoROT7 EEBANOBEISRAEL-FHFLOETHRERLRELFTZFREYTO
BREREREICHD, hoROT7 AOIL153075 AlZxtL TRl D #(X 10071 72, ENFR
EXICBAT M T G ELFLEFELEIULINTWSLIEIEATSRELGDSIH—FN
WE,

RAERKERBESN TV SDIEIERATOEMENR, /\vT7—CRELGEXEN MDD
AIZIKEFL TS, F£E500AMOBEFEZELXENRIL . £E0004RIEAL TN, Tv
271732018 F T7TRIB M A, B E-EEMRIXERLTLDH., FHERIGRE .

SOBNEEOHIRNTIZ. AVROTTHAUZ—R YD HBTIEIN TLVS,
ENRgEL. A7y TLRAB AV RO T2 LITERLESHEINIZ. MNEDTIOAILTLAMN
WLIDBASNTHEY . SERESBULAEMZMOHTIVS, 2011 FIZHDH THIES
N1=Tv07xT7 D AGZERITENT1000 AFEE=o1=A . 7B B D2018F (X KIHE
(F13BANFETEN LA>TLVS, §1%EPDH (Publishing and Distribution House) .
Ministry of Education Youth and Sport. CBPA (Cambodian Book Publishers
Association) DN FEDOMR L HEEKICETIEELEINZEL. HR-FRIERE
ERSE TLDNESTIEGZE DALY,
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ZEOHNREXDFRLEVICIHEDFESEN

A —XF31)7 :(From FAPGA)

2008FE D) —< o av I L&, B9 A —AMSUTREBIIENENFLET H520%
RWEELZLWTHY . HREZELEFEEINEEHFETTELTLS, LMALEAL, BER
HEZITo=EB b, RIEZEXVERIELIIHLT EELRISSETHEELVREEAHC
THAI. ELVOSFRINHENT -, FMRIERICITE#E5Z2-—RELT, 2008 FEDHAE
RREHE(CinE R LU CEMEME N KIBIZH D L2 EI2KY ., Australia POSTH20154 12
EMERE O KRIBHIEL ITHERT. BMEREA—KRIZ2.2EIZELG--2ENEITENS,
2020FE1A1EHMSIEXEIZ10%DE L IFENETEIZHELTLNS, IB1T. REES LV
FEMREECESTIE EIRNTHEZRICHRMN TN —SNEEWNSRIEFERE
f=h3. Australia POSTIZ&AFEHREIEHFEHNEDESE LRI —E XD KIGHE
THEBE BITORBESHITBIMOERZEDEFLZREL. DEDHRIYEE N Z 0
BRI AHEREG =, RIS IFEZTRYZEEITT, \vr—2, DA TH—TvkgE
TORIBMEICIFEBR TEHULERIMIZEALIBHTULNS,
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ZEOHNREXRGEDEZBDEN

BEX# : (From WPCF)

B DENRIZESF IS LLFNZLERTELL /ML TEY . ZDOERIIERIEXRICKSE I 5
AHITIREIZTRN TS, EERT10FFIELLERL THISBNR E G2 =AY, ShlEFES
L<Automation{tIZEEE T HELD THSH., — A TEINDETHEIZHRINTEEHLENRIE
KITMKZEIF TR DIELTGHTHEY .. B DSHRIZEHEND., BEEFEEDOHRLE L DI
KESTHEY AFFR. B IAREILYFEZIMEL TS, BB EHIEEL TEEIC
FRIEZEDBRATIEZ DX v R—2FEES, LIV EDDFRZNGHELEE—FF
TOREMBEDEEE,

-7 7YH: (From WPCF)

BT7IUATET ORI - TNARDERIZEYERBENNEA TS, 7 DERIE X
SELTIIBFICH L CHRIERICEZEZ5AEBOEELGE .. OE — 8% B
®,

El: (From WPCF)
KEHRIERATIE. PILE DO LEFKICH L THEEON ARSI EZELTRIFLT
LD EFHIETL . KEIBAFICx LTz LR DEUBEIZ /T,
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$/3—)L: (From FAPGA /| WPCF)

FIN—I)LDOGDPO R ERIFTBE10E(XTH4.6%R1E THBLTETULSA,
20194 (£7.1%. 2020F(2146.3% % RAATH YT, 1R OHENSDEFER
BLHRINSD, RIEEFI17T0FDORELEZFEONMBI1FDRFILETIIEAFD
EETIZHo=. FIRIEZEIE. BEARITEITTH BB LIIROHTNEA, BEEIEE
UERERDO TEFRHEANERETICHSICENZL AFTRIETEHLEN, BEIC
ENRIZBE 9 AN O BEX A 2R D AR EERRE,

& : (From FAPGA /| WPCF)

hEHRIEZERITBEIOERIZH->TRAICHUTE=HA2010FE LIEITEY
MHAND, HRIEZEREAERELTIREMRINST SR BRI IANDEEIRAZ L Z
THY. (BERREHRIZ) AutomationzZE A L= MG RAIT—r 7708 ) — L DR HHF
LEE TS, FEHRBIERE. BOLVERELMNGF-EVLDKEDFHFBEELZ (T TIEAN
—LENLGWLBERIZEAL, ITHEZHEE O VLBEEZF - -HEHEOERMNR
%o

A2 k27 :(From FAPGA /| WPCF)

WD AR R LT RFEZTTHRIERLERZZEL TV, FTH/N\YT—
FIRIDF/EE (B DT D) BREZMNRIA G, BAFIEEIRIANL—52—D 2%
DERZRIFEL. MSZEHEE, FRISME RN DHEBERIZZRTI H4IC
[T, EMEFDHIC Z\%E—‘H‘xs FN—=UJERZRHLTEBHOREEZER
[CEOE . EREZMSSELIDLELH D, o8
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#%E: (From WPCF)

BEZZIPE~NDEREELNSL BEEFESLT2DOBERREELZHRH>TLVS
DT EEFSHULVIRR, FIRIEZEE. A7y rHRIOEELEMNB AL TULSA,
AR T VIR EDTOAILHRINMER, 12— yMMI&DPavE LT [L5F5R T,
FNSDHEEN NV —UHRIEZEREICER,

A7 : (From FAPGA /| WPCF)

BARTHMOWPCFIMBEEELRHKIC. AFT R, HEEBELR BRI EATHY.,. ZD L
SEARRIZH ST B A2, JFPITIEEEER & (Worlds Skills) ~MEBFHDIREZFIT
TWAIEEBNT . 2021 FEREN LB THESNANSIMERA B YLZULNETENRI ]
ELSFRHE A EER I SR SN DA RERZIEA . WPCFESMEEDIHE~S
#=ELT1=,

A1)S>71:(From WPCF)

HMEDEENIFRLEN LETIDOESIC/NIILITHAE SN EZT—ANS BEaEDT
A—IN\VIDHETHIHEIN S ZENSLY , N\yTr—OF L CHIRIERIIE ST
RIFA, LHALENSERNTIEI—EHOREENNVELLE, HIRIERIIBEEIZIE
FAAREVSIRREBEELTITITHLTULDEWNELESEL, 5V EDDRIEL.
RIS ZRIZDDICERGIRENENBICEHOLTHRIEEDHBERDES,
EZREERELTROIZHEL TODELSTIIESELY,
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4>k :(From FAPGA | WPCF)

ERAQOHFENEL LN >TETCWIEICHRIEELELASTYEHAE TS, A
FEIRIZIMEAD KMiZZIa A TSI LB FEET oL, /Ny r— IR
X RTEEEE18% . B EENRIE8%., T Z)LENRIIZEEL TIE28% 1 DHUZERLTLY
%, MEELTIXSEZRNRIYOEHEBRIELTOCAHZITHHL TS D, KEHR
(£8.5% ERLTREWEIXWZ AW, thERFRICHIRERICRFLEOIET HEE
DM ERIIZDENDHERE, BEELTIIBAFIZEBETRT T, HEICEHRIESR
DN HLTESAIC. HHEEICHRIERICEEIOIEZEATHILITHIILE
M RARELTEBITHR G THRBEZIRIET 5D TIEGL A TLATIR—I AV
EBTITICEDAITBAZTREL TS, BEELTHIRIZRDIELWS A—DZFEADL
NTWEWIEAHEEBLERL. REDLEMZRA T,
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(3) GICA 2020 (Gregor International Calendar Award 2020)

BEEENEETHFE7IEEEHL X —BTOANEEMIF2019F128 2R/ YIZE 5 NGregor Calendar
Awards ~NH @REN, 2020F1A R FICS Y YRT LN TEEREEM, 1H238IZ> a by ybHILEH®
Haus der Wirtschafti T TREX M FiESh . BARMSDORREELLTERZEDA&IZSM, FLdI—IL-H
Lo —-7)—FOMIZEALTIERELIEEZSH,

<y TILMER EMEEA S DBKE > < aVyrAILEO#E A > 61



Japan Federation of Printing Industries

Gregor International Calendar Award
Jrad—jb e f B —FaF AL E— s TT—F

HP: http://www.gregor-calendar-award.com/
Facebook: https://[www.facebook.com/Gregor-Calendar-Award-1522331504669060/

- Gregor International Calendar Award|ZFIN KD I L o Z—R T, 19504 L D BfE ST\ 5,
JLA—=NVOA/E, n—vHE T LAY v R3O 7 LT ) A EIC BT,

- T3 1ZGraphic Club of Stuttgart., Print and Media Association in Baden-Wiirttemberg,
Ministry of Finance and Economics Baden-Wiirttember @ 3 {473
JLI—)L e B H— T U= REER MK, B N—T =
T a7 oL 7T KA Y D16 OO & DT, MR

Sabkvy bR, (:i

- BARHIREEEASSTIX, FAYVloZ7 LT —v s hL o H— -
TUO—REESLEEL, MEOD L H— A LORED AT,
TR Lo A — R DA DT, ZREREREIC AT e
B b Vo S U AR D A Ly 2 — b A R B [E A FIC JAPAN CALENDAR AWARD
HTFED 3> 7 — L TAE LR % 22 OB T EEEE L
ERERPRE L, MAICEET 5, [BMSHy L7 —R) 13
A T45EIH 2 2 7,

Grecor

Calendar award

[HMAHL D Lo A —R | L3R L a—)LTidiEsdhm o EEED :
2T TR Y . BASBME IS ST Y FR b | =
—JUEFRIFT O 71 L o B — 3 IR E6508 43 D O F B ZNE i
SH LIS &V o PR AR LE Lis,  (RHIER L 8)

<Japan AwardDF XA = >
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Haus der Wirtschaft(REXSIENE)

189642 by YA IILNTEFRSN-FEE /)
BEWMT.REIIN—To="JaI)LTIN)LY
MDBR- ARV R—ILELTERIN TS,

AU —RBIEZOERGEFE->TITHNS,
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Haus der Wirtschaft ([R£])
KA DV o X —RERX - BEGEAR
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JULaVABEZREAL-F2260—<IHESTLIYDIDRBBHD L (ITHLBATEAF FONI=F LI —IL-A>
B—F3F I AL F— T I—FRIZARET B, Japan Award2ZEL-ERILEHT. /\—FTr=Ea
TOTILIMDINERS 2V HILEDINBFTE. RFE208HTHA—ILA—IOHTEIZ. TNETNINAE
HFEYIChH->TEREIN-RIZ. IZVI9TIWNTVI7T7 . SATFE-TvoI7zT7 V=T EBLT VY
JI7RGITHREIN, ERSAADBICBFELHEEDODNTHEYET,

<SBESELETYF R OCALENDAR2020> <fAEEZELE-—AZENRDZERO WASTE CALENDAR 2020>
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FAVEITRELE-BANMDOHSAES

Gold
T KUMAZAWA SCREEN PRINTING INC. 2020 calendar
KUMAZAWA SCREEN PRINTING INC.
%?—T%g ..............................................................................................................................................................................
RERENRI TSR
HRES RBARERITRA =
cD | Mz =/ B REIRI T3tk At
AD | #xib4,/MORI DESIGN, INC.
%Uﬂ;%g ........................ .....................................................................................................................................................
D | Foibt + %/, MORI DESIGN, INC
\
= A+
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Silver
IYEY—%

(5E) camouCollage 2020 Calendar

RKITES camouCollage

HEES p = ENEI Gl S
CD  IOEAR/BRRHDNPIZ 2= —> a3 v FHA
AD/D BREW, / BHMASHDNPI I 2=y —>avTH¥4( v
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R ERIKO SHINDO
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I/@E%)_% 2020 Shiko Munakata Calendar
Shingakusha Cp., Ltd. ) e -
FEATREAL | omomr e e e e . 1%
BRI HEHes,

HeES N =R N S

cD  IDEAR S HRAHDNPI I 2 — 2 5 YT A
AD ST A AHDNPI S 2= — 3 2 v FH A v
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AR BOOKCOVER CALENDAR 2020
Marubeni Information Systems Co., Ltd. ] ol W
FEATAEAL e mmmmég%g}%ff}?
KA S 27 L X HRRAE JANUARY FEBRUARY MARCH
| 2 3
HRES MEMRIKA S A B e o S AR
5 6 7 8 9 101l I S R B B 9 1011 12 13 14
: 12= 13 14 15 16 17 IB. 9 10 (1 1213 14 IF 15 16 17 18 19 20 2|
o) TR FUTIER S 2 7 L XAt AT eSS e ey’
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v h)—%
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Toraya Confectionary Co., Ltd.

FATEL,
HwASHEE

1 12 A A
56 78 9 101

w2 AR A4 E RN
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L DAY BY DAY Rice TerraceCycle
Mitsubishi Paper Mill Co., Ltd.
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BARAITRELEF YO mEM

JAPAN Calendar Award 2020 Gold

WAVES 2020

Client and Realisation: Delius Klasing Verlag GmbH,
Bielefeld

Concept and Design: Eva Grieger
Photography: Ray Collins

Printing and Finishing: Kunst- und Werbedruck,
Bad Oeynhausen
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JAPAN Calendar Award 2020
Silver
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Amsterdam — Tagewerk® neun 2019 | 2020

Client and Realisation: IVD GmbH & Co. KG, Ibbenbiiren
Concept: Tammen GmbH, Osnabriick — Rolf Tammen
Design: Tammen GmbH — Monika Goecke

Photography: Rolf Tammen und Monika Goecke

[llustration: Christian Glinther, Waldenbuch
Printing: IVD

Finishing: Schoneis GmbH, Esterwegen
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JAPAN Calendar Award 2020
Silver

ILLUSIONS

Client and Realisation: Korsch Verlag GmbH & Co. KG, Gilching
Concept and Design: Korsch Verlag

[llustration: Alessandro Gottardo

Printing and Finishing: Staudigl-Druck, Donauwdrth

o
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JAPAN Calendar Award 2020
Bronze

TREE 2020

Client and Realisation: DUMONT Kalenderverlag, KéIn
Concept and Design: DUMONT Kalenderverlag
Photography: Pep Ventosa

Printing: Meinders & Elstermann GmbH & Co. KG, Belm

Finishing: Bernd Hasseler-Buchbinderei GmbH, Minden

Japan Federation of Printing Industries
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JAPAN Calendar Award 2020
Bronze

COTQRUTEOReeInR I RRNnnNIIINgmIg

FROM ABOVE
ANNUAL CALENDAR 2020

Client and Realisation: verope AG, CH-Zug
Concept: Jo Wickert, Karin Knoblauch
Design: wickert medien design GmbH
Photography: Tom Hegen

[llustration: Karin Knoblauch, Julian Pelludat

Printing: Druckhaus Miiller OHG | > "FROM ABOVE - &

S EOP0 @

Finishing: Albrecht GmbH, Weingarten
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JAPAN Calendar Award 2020 SINGULARITY
Bronze

SINGULARITY

Client and Realisation: Florian W. Miiller, K6In
Concept and Design: Florian W. Muller & Allmut Piorr
Photography: Florian W. Miiller

lllustration: Allmut Piorr

Printing and Finishing: Druckerei Dusselberg
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JAPAN Calendar Award 2020
Special Prize

BAUEN MIT HERAUSFORDERUNGEN
Client and Realisation: SOKA-BAU, Wiesbaden

Concept, Design and Desktop Publishing: Q
Wiesbaden

Photography: various photographers
Production Agency: Komminform, Krifftel

Printing and Finishing: Volkhardt Caruna Medien,
Amorbach
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JAPAN Calendar Award 2020
Incentive Prize

DIE WELT DER TIERE

Client and Realisation: DUMONT Kalenderverlag GmbH & Co.
KG, K6ln / Knesebeck

Concept and Design: DUMONT Kalenderverlag
[llustration: Dieter Braun
Printing: Meinders & Elstermann GmbH & Co. KG, Belm

Finishing: Bernd Haseler Buchbinderei GmbH, Minden

DIETER BRAUN

DIE WELT DER TIERE
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