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CEO 07 Media, Oslo Norway.
07A7 474 CEO

Educated from the University of Oslo
12 years at the board of INTERGRAF.

Serving 6 years as the President of INTERGRAF.
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Background: 30 years in the printing/media Industry as a
CEO within different areas like: Research, Education,
Industriel development and international cooperation.
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What is 07 Media? |

media

O7*T«T7&lE?

Facts: Business areas:
E SR 245

Employees: 300
WEEXE : 3004

Working hour each year: 475 500

ERJIERER 0 475, 500MFH] ,:;_:_ -
Revenue 2014: € 60 mill

20144FEFEFE |- 0 6,000 7 =—12 (R84fE M) nikasjon
Number of customers: 2000 8%

BRI 2, 000t
Locations: 6 different locations

around Norway. .
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Design and Communication |

media

FHAL LA —2aY

Communication concept and strategy
OS2 =4S —iarart T EERE
Editorial and communication design
mESIUVIZa=r—2a>THAY
Multi platform design
RIVFITZIRITH—LTHAY
Package design

INVIT—=DTF A

Strategic design

HET A

In store communication

AVARN7 222 =453y

Content marketing

AVTUIR—IT T4V

Text and editorial

TXRANBELUVIRSE
Video

ET#

Expos, display and signage

BRE. TARTLABLUVOH I R—




Web and digital services
DT ETIOAINY—ER

« Different CMS’
NT—XR—D AN AT L

* E-business
e-EDRX

 Multi platform publishing
TILF TSV T+— LR

« Cross media publishing
JARAT 4T HIR

« Web to print
JxJto Tk

* Print to web
J1)ohooxD

+ Digital signage
TORNHAR—D




Print ERRI

media

Digital and offset
TIORNELVA Tty R
Small and large production series
NAYyRMNLRAYRET

Signs and display

YA ETARTLA

Wide scope of equipment
BLVERIEZERE

High level of automation and
security of supply

ELANILD BB EHERGEMIE
62 different machines

62FERED RT3

Web to print

Mz Jto Tk

Warehousing and distribution

REXRFLEERT
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* Lets have a look at
Europe...

INTERGRAF

European Federation for Print and Digital Communication



PROFILE OF THE EU PRINTING INDUSTRY ErMEIRIZER OO 774 )L
(EU28, 2012)

Numbers of employees /
Number of printing companies according to size (EU-28, 2012)

117.000
COMPANIES 44 ¢
90% of all
637.000 companies
EMPLOYEES ——— employ fewer
than 10 staff
83 billion
TURNOVER
tH fer &8
$911.9Jk A

90% DEXIIUXREIALUT



PRINT VALUE CHAIN
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PRINT VALUE CHAIN

75 billion € (10.53%m)

|s 636 companies (s354t)
ﬂ. 183.000 employees (18.35 A)

EU manufacturing industries

EUDSIERIcE I 388
45 billon € 1199 1.5% W .@

0
P 117.000 companies(11.75t) 3% WEE

0
CTR 5:7.000 crployess v mmmmmn

(6375 A)

110 billion € (15.4%m)
_ 76.000 companies (7.6 /5 t)
_ 663.000 employees (66.35 A)

PRINTING
Nl

PUBLISHERS/
BUSINESSES
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WHAT ARE WE TALKING ABOUT?

» Newspapers

* Books

* Directories

» Catalogues

» Magazines

* Security printing

OFFSET
PRINTING

S - N " © « Packaging - < Banners
o Poster i Magazines : © +Books i =

: « Signage : i« Catalogues : ¢« Direct mail piT Labels e Poster

© .« Textiles : i «Packaging i - Brochures . ¢ +Envelopes : ¢ * Signage

(other substrates) : » Customisation ~ : : - ¢ Outdoor Advertising
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e T 3

SCREEN

GRAVURE ¥
PRINTING PRINTING
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WHAT ARE WE TALKING ABOUT?

Database
Management

... and more

HARAT4T7 - H—EX

Logistics &

SN Cross-Media
Distribution

services

NEW

SERVICES Publishing
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EoxR activities

Direct

Mail

Personalisation



The European Printing Industry

at a Crossroads ...
B ENRIE R DK, o .




EVOLUTION

1k
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-6%
A
2002 -30%
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FINDING A NEW BALANCE BETWEEN PRINT AND DIGITAL MEDIA
TVORETOENATATOHLWVASVOREZRDITHT

Print working
Print supporting / WITH Print migrating
enabling Digital digital into digital

from printed catalogues QR codes, augmented reality, e-shopping, search engines,
to online shopping online ordering or print online press, GPS...
(web to print)
TV MRTFoaNELEBIC
QRI—F, AR, UV I®D
T34 UFE (Web-to-Print) """

packaged goods for e-shopping

TV FRTFORINEZZEMRE
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TIMES ARE CHANGING FAST... HEE®H-&WSHICBEES

100 3

|t took more than 100 years for It took 38 years for radio
print to gain 50 million users to gain 50 million users
T hH500B5ADI—HF—5HEEFT DD 5 A H500BADI—F—FER/T HDIC
(2100 LLE A A D 1= BEMM DT
|t took television 13 years |t took the internet 4 years
to gain 50 million users to gain 50 million users

T L EIX135%F T50005 A #EE A4 3 —2y MMIAET500085 NES

|t took Facebook 9 months It took 9 months for iPOD App
to gain 100 million users downloads to reach 1billion

TJx—RTYIFIMNATIE iPODD 7 v F1E9/ A TI0ES
ANER Hoao—RK




HOW DOES THE GRAPHIC INDUSTRY ADAPT?
EMRIERIE E DRRIZER L TE M2

s
‘ INDUSTRY Is contributing to sustainability i e

FIRIERIEYRTFEY) T4 —ICE#E
is improving efficiency
,ﬁhfm EEMERL
%j’f is improving the Image of print: Two Sides / Print Power
% T RIS DAL A—TDMEL . TwoSides/PrintPower® ;& Ef

——d] —_

Future Skill

EU Projects 2010-2014:
Restructuring and reorienting

printing companies, Future Skill
for the industry

FIRI 2t DEEEE EH L OITRIE. S>THREDATIL



Responsible Restructuring for Printing Companies.
RIS DKM EEEE S - RBEE

* Project through 2010 and 2011 - the work still goes on....
(2010—201EFEIChFTHOTES ) b - RELETH)

« Social partners involved at a European level.
(B £1KIZ 5 1+ 2 ERBIOSM)

» Political and other opinion formers was engaged in the network.
(BEARUHEDAE=A V) —F—%, ZORY KT—0I12Mh3)

« Other media network was a part of the project.
HDATAT7Xry k=080 TAD Y FIhhboT:)

« Customer groups were involved
(BAEIIV—TLE5L1)

« Training of consultans in order to create value for the partisipants.
(BMEICMEEZEAHEEDES(CaVHILE Y MK BEELITHAT)

12 countries took part.  (12nEhism)

« Ca. 500 companies were involved in the project.
(#9500t TP o MZSm)

e A %reat Final conference was arranged.
(RO IT7 LU RITKRESIZE Do)

* The work has to go on into the future!
chidf#m L THRITE < TRELEND
INTERGRAF



Print Power

Promoting print media in Europe
ﬁ_ BRNIZEFTE T Y FAT 4 7 OEHRLE

Havard Grjotheim

Print Power Board of Directors

INTERGRAF



what is print power?

The Print Power project was launched in November 2009 by 3 European
trade associations

(Print Power®;E&h1Z2009FE (BN D S ERFARKIZK YBRIBSNELT)

= Intergraf (printing industry) ENRIZER INTERGRAF _

= Eugropa (paper merchants) #Ek@E#t
= Euro-Graph (paper manufacturers) =HER

In 2010-2012 joined by ~ (20104EA 520124122 & & (S MEAKAE M)

= PostEurop (postal industry) EMEEEH PosT #EUROP

= WAN-IFRA (newspaper publishers) * #fH - Hik WANQQIRA
= EMMA (magazine publishers) HMoER
= Digital Printing - (Canon). T &2JLEIRI  EMogs

E MEDIA

MH 2ssociaTion

* Not a formal member XA N—TIEE L

G INTERGRAF

fotell W =

www.twosides.info


http://www.magazinemedia.eu/index.php
http://www.magazinemedia.eu/index.php

what is print power?

13 Countries

Country graphic industry
sector networks using the
same centrally-developed
messages and similar
communication tools.
BEEDTI D FATATE
REGEN, EHLTRD
ON-HBDAVE—DF
FEUL-0Sa2=45—23
l"/\‘éj—)lxé‘ﬁﬁ WTHRELT

NS ERGRAF



what is print power?

Objective (Bm)

To strengthen the position of print in today’s multi-media
world and maximize print media’s (value) share in total
marketing & advertising spending in Europe.

VIF AT FOERIZTY > FOMITEZEL., BMIZH1E7T—4
g}%§55%§ﬁ@¢fw7uyﬁ/f47w(ﬂul—)9175
V=54 )

= Promoting the effectiveness of print (Print Power) PRINT

T RDODEMETE—ILDHEE (Print Power) .

WWW. printpower.eu

= Demonstrating the environmental friendliness of print (Two Sides)
7)Y FOREEDRMEDIEST (Two Sides)  PirendPorer i

totell LEL ES

www. twosides.info W e

and

= Uniting the entire print media value chain
ETDTVURATATON) 2a—Fz—VICETHLODOEE

mmxm! INTERGRAF

fotell W

www.twosides.info


http://www.printpower.eu/
http://www.twosides.info/

what is print power?

UK

1

- e
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BEACODPUNDIT!

70% mgyc(!d

Mo wander
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Print and Paper
have a great

INTERGRAF

TWO SIDES |

www twosides.info

to tell




what is print power?

Europe

The Republicans
‘ AT

| 7E
| MIND
|| OF

INTERGRAF



what is print power?

Innovation in print (77U v bz E 1+ 2 HEiTER)

Augmented Reality (ARE:fiT) Lol
September 2012
By Print Power

Print and Paper
have a great INTERGRAF
totell LRERS

www.twosides.info



INNOVATION
S 3UER ] N>

QR codes, augmented

reality, ... -
y . Print to web Fuqctlonal OLD
QR3—F S inks
o L | communication
AR 7d HEEME A 20

Printing inks
with specific properties:
conductive, electroluminescent,

sensitive ink ...
Bl EE 420
EZEMH, T FALEIREUR
L) | 4>%U9:>#-

Printed 55
electronics /A
TIoTav R o

LV RN-ELPY RFID tags, OLED lighting,
solar cell, battery

RFIDAZ &', BHLELERER,
V—3—tIL. Bt



Fight

the digital myths
TOZILDELE & DL
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Fight
the environmental myths
BRIZICH T H52RE L DEL




THE FACTS

£ oer AR =
0% /1 |

Usage |
world’s wood = 5500 ) Energy
i HFMERDAE

’ COﬂStruction 25% = ' \*;/: s

+30%

» European forests are today 30% larger than in 1950.
5 B OB D FHFME B L1950FEH 530%EML TS

European forests are increasing in size by an area of

1.5 million football pitches every year.
BR DFMAEBEEEY Yy H—a—F 150AHMRICHET 25 FEML TS

 With 1.1% of the world’s greenhouse gas emissions,
the value chain of pulp, paper and print is one of the lowest industrial emitters.

NIVT, B, FRIERQ/NY 2 —F 1 —UNRET HEREDHRARFT11%ITEET T, CHILRED
BEHARENRLDHEVELD—DTH S,



Fight for the citizens’ right to receive information on paper
ARDIETHBEZ(TIMEHIEFI DL




KEEP ME POSTED EU unsi@Ec@snL t< £ &LViES))

69% believe postal bills offer better record keeping

21%

Lo 69%0)375‘%&%3hf;":?ﬁ*lﬁﬁﬂd)ﬁb‘%tﬂ L®TLEELTLS citizens have
0 consiaer they orrer more security I
BNDALEESNI-FARBMOALNRELLEFZA TS noa::rztee;rslet

65% think they are easier to check
65% D ANEE SN -FFRAMOAHLHER L LT LVEE-TLND
Digital blindness: (FL42ILDER)
over 40% of people who receive paper bills noticed an error on their bill,

compared with just 29% of those receiving their bills online
EINT-AMEZITER > TULHADIRLLLEAZRY [CKMADLNTLVET A,
254 0 TRITRo TV S AX9%IZBEEEA

THE PLEDGE: we call upon European organisations and Members of the European

Parliament to adopt the Keep Me Posted Pledge to: BExiiigizxd 2EE

» Offer all citizens the choice of receiving information through paper correspondence as 4
standard offer (2 THOHRICHEBRIKIC K ZBNTR T HEBRBEZERMT S)

« Refrain from penalising in any way, any citizen for preferring to receive information
through paper correspondence  (#fI= & 2B ZERKDH B AIZx L TRFIBMD LRI T 4
» Noextracharge GEmZER#LL)
» No change of frequency  (R{THEEIZEZDIH74LY)
» No difficulty to revert back to paper correspondence (#iToEHIZLWDOTHLRE D)

* Require prior consent from citizens before ceasing to send paper documents i I

GETOBHMEFRILT ZBEECE. BHIIZAANDRELSBD)




Balance between

Print & Digital
(FUVVRETFSRLDINT UR)

Ensure fair treatment of both media
(EBLDA T4 TICHAELXZ)




COEXISTENCE OF PRINT AND DIGITAL IN PRACTICE
(TUVV bET T2 ILDITFDES

The
A:ngentad Reality
Print Ad S=s=ar—



http://www.google.be/url?sa=i&rct=j&q=web to print facebook photo book&source=images&cd=&cad=rja&docid=F3UrCJxAsSAQHM&tbnid=Uit0UyjsdAZ7kM:&ved=0CAUQjRw&url=http://features.en.softonic.com/turn-your-facebook-profile-into-a-book&ei=Ik0oUpTXDIm70QXJroDIAQ&bvm=bv.51773540,d.d2k&psig=AFQjCNHtJurnTW2GWEOkKK76cEaHH5MXaw&ust=1378459286806641
http://www.google.be/url?sa=i&rct=j&q=web to print facebook photo book&source=images&cd=&cad=rja&docid=F3UrCJxAsSAQHM&tbnid=Uit0UyjsdAZ7kM:&ved=0CAUQjRw&url=http://features.en.softonic.com/turn-your-facebook-profile-into-a-book&ei=Ik0oUpTXDIm70QXJroDIAQ&bvm=bv.51773540,d.d2k&psig=AFQjCNHtJurnTW2GWEOkKK76cEaHH5MXaw&ust=1378459286806641

The printing industry......

Enﬁ“ﬁ%'io o O O o

 The most important innovation of the last millennium
BHIDIL=7 L (10006) I2HFS. RIEZEGA/ A—230THS

* |t is a clean and sustaniable industry
FNEV V=2 THRTFTFILVEBEETHD

* The printing industry support learning and good education
FRIEXIFZFVERVWEEEZYR—FT 5

* The printing industry support democracy and freedom for people
FRIEXEIREFEFREARDBHEZYR—FTS

* The printing industry means safe and quality oriented communication
MRIELEREN DENBLISa=r—3>

* The printing industry shall be an important part of the future media-mix!
FIRIERITFEDATATI VY ATEELGKREZES

* We need to create the image and the power of our industry together !
BRIFHRBERDA A —DENT—ZHITFEL TODE S TR SR

INTERGRAF
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* Thank you

for your attention

Havard Grjotheim - 07 Media AS.

INTERGRAF

European Federation for Print and Digital Communication




